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2000  BEST  OF  GANNETT  WINNERS 


Here  are  the  top  winners  of  our  24th 
annual  Best  of  Qannett  contest  and  of 
other  company  news  awards.  In  all, 

39  newspapers  and  69  individuals  were 
recognized  in  our  year  2000  competition. 

Outitanding  Achievement  Award  for  Best 
News  Performance  and  Gold  Medal  Winner 

Winner:  The  Des  Moines  Register 
Finalists  and  Gold  Modal  winnors:  The  Detroit 
News;  Great  Falls  (Mont.)  Tribune;  The 
Tennessean,  Nashville;  Argus  Leader,  Sioux 
Falls,  S.D. 

Editor  of  the  Year 

Wianer  Juli  Metzger,  Chronicle-Tribune, 
Marion,  Ind. 

First  ronner-ag:  Dennis  Ryerson,  The  Des 
Moines  Register.  Second  ranner-ug:  Jim 
Strauss,  Great  Falls  (Mont.)  Tribune 

Pmsideafs  Riag  winnors: 

In  addition  to  Metzger,  Ryerson  and  Strauss, 
President's  Ring  winners  were: 

•  Ward  Bushee,  vice  president  and  editor. 

The  Cincinnati  Enquirer. 

•  Tom  Callinan,  editor.  The  Arizona  Republic. 
Callinan  is  recognized  for  his  work  at  the 
Democrat  and  Chronicle  at  Rochester,  N.Y. 

•  Bennie  Ivory,  executive  editor  and  vice 
president/News,  The  Courier-Journal, 
Louisville,  Ky. 

•  David  Ledford,  executive  editor,  Argus 
Leader,  Sioux  Falls,  S.D. 

•  Kate  Marymont,  executive  editor.  The 
News-Press,  Fort  Myers,  Fla.  Marymont 

is  recognized  for  her  work  at  the  Springfield 
(Mo.)  News-Leader. 

•  Paula  Moore,  executive  editor,  Montgomery 
(Ala.)  Advertiser. 

•  Mark  Silverman,  publisher  and  editor.  The 
Detroit  News. 

Public  Service 

Division  I:  The  Detroit  News 

Division  II:  Chronicle-Tribune,  Marion,  Ind. 

Most  Imgroved  Newsgager 

Winner  Argus  Leader,  Sioux  Falls 
Ronner-ug:  The  Idaho  Statesman,  Boise 

Freedom  of  Information  Award 

Winnor.  The  Courier- Journal,  Louisville,  Ky. 
Finalists:  The  Des  Moines  Register; 
Montgomery  (Ala.)  Advertiser;  The  Cincinnati 
Enquirer;  Dbserver-Dispatch,  Utica,  N.Y. 


Outstanding  Achievement  by  an  Individual 

Division  I:  Melvin  Claxton  and  Charles  Hurt, 

The  Detroit  News  Division  II:  David  Penticuff 
and  Tammy  Pearson,  Chronicle-Tribune, 

Marion,  Ind. 

Outstanding  Achievement  in  Writing 

Division  I:  Jennifer  Dukes  Lee,  The  Des  Moines 
Register.  Division  II:  Steve  Young,  Argus 
Leader,  Sioux  Falls,  S.D. 

Outstanding  Achievement 

by  a  PSA  TODAY  News  Staffer _ 

Winners:  Liza  Koon  and  Pat  Walkup 

Project  Enterprise 

Division  I:  Jennifer  Dukes  Lee,  The  Des  Moines 
Register.  Division  II:  Tucson  (Ariz.)  Citizen 

Daily  Enterprise 

Division  I:  Melvin  Claxton  and  Charles  Hurt,  The 
Detroit  News.  Division  II:  Steve  Young,  Argus 
Leader,  Sioux  Falls,  S.D. 

Spot  News 

Division  I:  Springfield  (Mo.)  News-Leader 
Division  II:  Montgomery  (Ala.)  Advertiser 

Feature  Writing 

Division  I:  Monica  Whitaker,  The  Tennessean, 
Nashville.  Division  II:  Angela  Potter,  Statesman 
Journal,  Salem,  Dre. 

Beat  Reporting 

Division  I:  Jerry  Mitchell,  The  Clarion-Ledger, 
Jackson,  Miss.  Division  II:  Lorrine  Thompson, 
The  Olympian,  Olympia,  Wash. 

Business  Reporting 

Division  I:  Daniel  Howes  and  Bill  Vlasic,  The 
Detroit  News.  Division  II:  The  Burlington  (Vt.) 
Free  Press 

Sports/Outdoors 

Division  I:  Rusty  Hampton  and  Jim  Adams, 

The  Courier- Journal,  Louisville,  Ky. 

Division  II:  The  Reporter,  Lansdale,  Pa. 


Division  I:  Al  Mascitti,  The  News  Journal, 
Wilmington,  Del.  Division  II:  Maggie  Downs, 
Times  Recorder,  Zanesville,  Ohio. 


Editorial  Cartoons 

Cnmbined  Divisions:  Stephen  Breen,  Asbury 
Park  (N.J.)  Press. 

Visual  Presentation 

Division  I:  The  News  Journal,  Wilmington,  Del. 
Division  II:  Tammy  Pearson,  Erin  Schermerhorn 
and  Stephen  Doucette,  Chronicle-Tribune, 
Marion,  Ind. 

Headline  Writing 

Division  I:  The  Des  Moines  Register. 

Division  II:  Green  Bay  (Wis.)  Press-Gazette. 

Photography 

Division  I:  Andrew  West,  The  News-Press,  Fort 
Myers,  Fla.  Division  II:  Tony  Overman,  The 
Olympian,  Olympia,  Wash. 


Division  I  Judges: 

Jeff  Cohen,  vice  president/editor.  Times  Union, 
Albany,  N.Y. 

Sue  Deans,  assistant  managing  editor/ 
Weekends,  Rocky  Mountain  News, 

Denver,  Colo.; 

Barbara  King,  director  of  editorial  training. 
Associated  Press; 

Herbert  Lowe,  staff  writer,  Newsday,  and 
vice  president/print  for  the  National 
Association  of  Black  Journalists; 

Earl  Maucker,  vice  president/editor, 
Sun-Sentinel,  Fort  Lauderdale,  Fla.; 

Murt  McCluskey,  educational  consultant  who 
specializes  in  Native  American  studies,  and 
a  reader  of  the  Great  Falls  (Mont.)  Tribune. 

Division  II  Judges: 

Jerry  Brady,  publisher/editor.  Post  Register, 
Idaho  Falls,  Idaho. 

Diana  Fuentes,  senior  night  editor, 

San  Antonio  (Texas)  Express-News, 
and  national  treasurer  of  the  National 
Association  of  Hispanic  Journalists; 

Melinda  Gorham,  managing  editor,  Huntsville 
(Ala.)  Times; 

John  Humenik,  editor,  Quad-City  Times, 
Davenport,  Iowa; 

Bill  Ketter,  vice  president/community 
relations.  The  Boston  Globe,  and  a  former 
president  of  the  American  Society  of 
Newspaper  Editors; 

Korrine  (Kori)  Skinner,  advertising  account 
executive  specializing  in  agriculture,  and 
a  reader  of  The  Des  Moines  Register. 


Diviiinn  I:  Alan  E.  Bauer,  Courier-Post,  Cherry 
Hill,  N.J.  Dhrision  II:  Gary  Moseman,  Great  Falls 
(Mont.)  Tribune. 
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Gannett’s  Editor  of  the  Year,  Juli  Metzger, 
shown  here  with  a  page  from  the  award- 
winning  series  “Moment  of  Truth." 


Honoring  Editors,  Newspapers 
For  Serving  Their  Communities 

Juli  Metzger  had  a  big  month  in  April. 

First,  her  newspaper  -  the  Chronicle-Tribune  in  Marion,  Ind.  -  won  several  key  awards  in 
the  Best  of  Gannett  contest.  Those  included  the  top  Public  Service  prize  in  the  newspaper’s 
circulation  division. 

A  week  later,  she  was  named  Gannett’s  Editor  of  the  Year. 

And  a  week  after  that,  she  delivered  her  second  child,  a  girl. 

The  girl  was  the  best  prize  of  all.  But  the  journalistic  accomplishments  were  close  behind. 

Metzger  was  the  creator  and  leader  behind  a  special  yearlong  project,  “Moment  of  Truth.” 

That  series  identified  many  serious  social  and  educational  problems  in  the  community. 

Then,  with  the  citizens,  the  newspaper  set  about  to  find  ways  to  improve  conditions.  In  time, 
several  coalitions  developed  and  addressed  the  problems. 

Juli  Metzger’s  outstanding  leadership  is  representative  of  excellent  efforts  by  Gannett 
editors  across  the  country.  Nine  others  were  cited  for  President’s  Rings,  recognizing  their 
significant  accomplishments. 

Five  newspapers,  led  by  The  Des  Moines  Register,  received  Gold  Medals  signifying  their 
outstanding  overall  performance. 

We  are  grateful  for  the  commitment  to  excellence  of  all  the  winners.  And,  as  the  results 
show,  the  communities  benefit  and  are  thankful  as  well. 
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LETTERS 


BLASTING  AWAY  III  THE  BAY  STATE 


WHOA!  “Writers  blast  their 
editor”?  [May  7,  P-  21.]  Surely 
you  must  be  kidding.  Editor 
Hany  Whitin  of  the  Telegram  &  Gazette 
did  not  come  in  for  criticism  until  he  pub¬ 
licly  humiliated  one  of  his  finest  columnists 
for  wTiting  a  satire  about  conventions  of 
priests  and  motorcyclists  converging  upon 
Worcester,  Mass.,  at  roughly  the  same  time. 

It  was  the  editor  who  took  columnist 
Jim  Dempsey  to  the  woodshed.  It  wasn’t 
the  other  way  around.  It  is  interesting  that, 
in  writing  the  article,  you  never  bothered  to 
interview  Mr.  Dempsey  for  a  fairer  report 
on  the  issue.  He  provided  you  with  his 
telephone  number  so  you  could  call  him. 

Mr.  Dempsey  WTote  a  column  satirizing 
these  conventions.  A  group  of  ultracon¬ 
servative  Catholics  took  issue.  Their 
views  did  not  reflect  the  view  s  of  all 
Catholics  by  any  means.  Rather  than 
wait  a  day  or  two  and  assess  the  situation, 
Mr.  Whitin  chose  to  vvTite  a  public 
“apologv  ”  to  the  readers  who  w  ere 
offended.  In  this  “apologv,”  he  basically 
called  the  paper’s  wiiting  coach  a  lousy 
wTiter.  Mr.  Dempsey  believes  that  he 
was  made  to  look  like  a  fool. 

Public  opinion  in  central  Massachu¬ 
setts  is  clearly  with  Mr.  Dempsey.  People 
calling  into  talk  shows,  writing  letters  to 
the  editor,  etc.,  solidly  support  Mr. 
Dempsey  and  want  him  to  return  as  a 
columnist.  The  editor  does  not  believe  an 
apologv'  to  Mr.  Dempsey  is  warranted. 
People  who  did  not  particularly  like  Mr. 
Dempsey’s  column  also  have  joined  the 
public  outcrv’  for  his  return.  The  Wor¬ 
cester  Unit  of  the  Providence  Newspaper 
Guild,  Local  31041,  CWA-TNG,  solidly 


supports  Mr.  Dempsey  and  is  working  to 
get  resolution. 

KATHY  SHAW 

CHAIR,  WORCESTER  UNIT 
Providence  Newspaper  Guild,  Local  31041 
CWA-TNG 


THEBEABTYOETHEBOnCOBE 


Read  with  interest  Charlie 

Tuggle  and  Don  Sneed’s  “Bo.\-score 
baffled”  in  the  April  30  issue  [p. 
46].  As  a  former  sports  editor  now  on  the 
academic  side  of  journalism,  I  have  long 
noticed  the  increasing  complexity  of  box 
scores  in  dailies  around  the  country.  How'- 
ever,  as  a  longtime  fan  of  box  scores,  I  use 
them  in  my  “Intro  to  Journalism”  classes  as 
a  means  of  killing  two  birds  with  one  stone. 

I  hav  e  an  assignment  that  requires 
students  to  use  a  box  score  out  of  a  local 
paper  to  wTite  a  number  of  ledes  — 
immediate  identification,  delayed 
identification,  summaiy;  and  flair.  Each 
box  score  tells  the  five  Ws  and  the  H. 

This  also  introduces  students  to  different 
Associated  Press  styie  rules  for  sports,  etc. 

The  nonsports-acclimated  students 
complain  when  I  introduce  the  assignment, 
but  most  admit  afterwards  they  are 
fascinated  by  how  much  info  is  in  a  box 
score  and  that  they  always  wondered 
what  all  the  “mumble  jumble”  meant. 
Considering  the  average  age  of  students 
at  my  college  is  32,  this  means  newspapers 
have  been  missing  out  on  a  number  of 
readers  for  a  number  of  years  by  not  pro¬ 
viding  a  key  or  explanation  to  box  scores. 

BRUCE  H.  DAWSON 
JOURNALISM  PROFESSOR 
Sinclair  Community  College 
Dayton,  Ohio 
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meeting  the  additional  impact 


Many  newspapers  —  700,  at  least  that  color  TV  will  have  as  a 


—  have  a  good  head  start  on  TV 
in  offering  color  to  advertisers. 
Their  experience  will  prove 


competitive  medium. 


One  of  the  largest  newspaper 


a  TV  show  will  herald  the  pre¬ 
miere  of  “Amos  ’n'  Andy”  June  28. 
The  Blatz  Brewing  Co.  of  Milwau¬ 
kee  will  pick  up  the  promotion 
tab.  The  campaign  will  employ 


beneficial  to  all  newspapers  in  campaigns  ever  used  to  introduce  almost  every  daily  in  50  cities. 


4  EDITOR  &  publisher  MAY  2  8,  2  001 


FEATURE 


RAINES  TAKES  REINS  And  he  won’t 

be  an  invisible  man  at  the  Times  . .  14 


WASHINGTON  REVIEW  where 

Raines  came  down  in  D.C . 


SOAPBOX  OERBY  Who’ll  belly  up  to 

the  Times'  bully  pulpit?  . 20 


E&P  NEWS 


Death  becomes  it  Estatetax 
in  critical,  but  Jim  Jeffords’  new'  tune 
threatens  cross-ownership  review  . .  .5 


Bet  on  the  bay  San  Francisco 
Chronicle  opens  its  wallet  wide  for  a 
$3-million  promotional  campaign  .  .6 

Run  of  the  mills  Newsprint 
use  drops,  as  publishers’  stocks  grow: 

Is  a  price-hike  rollback  in  store?  ...  .7 


Calendar . 7 


Speech  still  free  Supremes 
OK  use  of  dubiously  obtained  info.  Just 
be  careful  out  there . 8 


National  Report  Newspaper 
industry  news,  from  points  north,  east, 
south,  and  west . 8 


DEPARTMENTS 


NEWSPEOPLE  Michele  Laven  rising 

at  New  Times  in  Phoenix . 9 


EDITORIAL  SCOTUS  rules!  And  so 

say  all  of  us.  And  so  say  all  of  us.  . .  .10 

SYNDICATES  Columnists  headed  j 

for  a  San  Francisco  meet  . 21 

TECHNOLOGY  Old  yeller  —  Cerberus  j 

chomps  again  at  Pacifica  deal . 22 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press . 23 


"30"  Mike  Bailey  and  The  Courier  j 
News:  A  return  of  the  native  . .  ..  .  26  i 


Classified . After  20 


Cover  photo  ©Chris  Casaburi 


www.editorandpublisher.com 


1 


FOR  THE  WEEK  OF  MAY  28,  2001 


VOLUME  134 


ISSUE  22 


A  wave  of  staff-cut 
announcements 
rolled  over  Knight 
Ridder  properties  from 
coast  to  coast  last 
week.  They  followed 
similar  annourKe- 
ments  at  other  papers 
made  in  compliance 
with  a  chainwide  edict 
to  control  costs. 

•  The  Tallahassee 
(Fla.)  Democrat  will 
cut  25  full-time- 
equivalent  positions. 

•  The  Times 
Leader  in  Wilkes- 
Barre,  Pa.,  will  elimi¬ 
nate  34  jobs,  or  10% . 
of  its  work  force. 

•  The  Fort  Worth 
(Texas)  Star-Telegram 
is  setting  up  a  volun¬ 
tary  buyout/early 
retirement  program 
to  cut  as  many  as  75 
positions. 

•  Contra  Costa 
Newspapers  in  Walnut 
Creek  will  trim  about 
87  jobs,  or  7%  of  its 
workforce. 

-  JOEL  DAVIS 


an  independent  throws  control  of  the  Senate  to  De¬ 
mocrats,  who  now  assume  powerful  committee 
chairs.  At  the  Commerce  Committee,  Sen.  John  Mc¬ 
Cain,  R-Ariz.,  a  skeptic  of  federal  cross-ownership 
rules,  yields  to  Sen.  Ernest  F.  “Fritz”  Hollings,  D- 
S.C.,  a  longtime  opponent  of  media  concentration. 

The  change  comes  at  a  critical  time.  The  Com¬ 
merce  Committee  oversees  the  Federal  Communi¬ 
cations  Commission  (FCC),  which  is  poised  to 
reconsider  and  possibly  repeal  its  1975  rule  that 
bars  daily  newspapers  from  owning  local  TV  or 
radio  stations,  and  vice  versa. 

Hollings  fended  off  reviews  of  the  cross-ownership 
rule  in  his  last  stint  as  commerce  chairman,  before 
elections  cost  Democrats  control  of  the  Senate  in 
1994.  His  office  says  it’s  premature  to  discuss  his  new 
role.  Backers  of  the  rule  expect  him  to  resume  the  bat¬ 
tle,  using  both  his  perch  on  the  appropriations  com¬ 
mittee  that  controls  funding  and  his  chairmanship, 
which  offers  no  end  of  devices  to  slow  or  even  halt 
changes  at  the  FCC.  “He’s  likely  to  fight  verv’  hard,” 
said  Andrew  Jay  Schwartzman,  president  of  the 
Media  Access  Project,  w  hich 
backs  ownership  restrictions  ^ 
as  a  way  to  assure  independ¬ 
ent  media  voices. 

But  Hollings  faces  dif¬ 
ferent  circumstances  than  _ 


Bill  close  to  congressional  approval 
but  Jeffords’  GOP  defection  could 
cross  up  cross-ownership  review 


BY  TODD  SHIELDS 

WASHINGTON 

Even  as  Congress  brought  the  estate  tax 
to  the  brink  of  death  last  week.  Republicans 
lost  control  of  the  Senate,  casting  a  shadow 
of  doubt  over  efforts  to  kill  tbe  nation’s  new's- 
paper/broadcast  cross-ownership  ban. 

The  Senate  on  Wednesday  followed  the  House  in 
voting  to  reduce  the  estate  tax  before  eliminating  it 
in  2011.  Legislative  leaders  hurried  to  ready  a  bill 
for  signing  by  a  supportive  President  Bush. 

Newspaper  industiy  leaders  were  happy  despite 
the  far-off  repeal  date.  “It’s  a  huge  win,”  said  John 
F.  Sturm,  president  of  the  New'spaper  Association 
of  America,  a  trade  group  for  daily  newspapers. 
“Having  repeal  pass  both  bodies  with  the  president 
ready  to  sign  it  is  a  great  thing.” 

Meanwhile,  the  decision  of  U.S.  Sen.  James  Jef- 

_  I  fords  of  Ver- 

Ihv  in  the  world  ,,  ,  ,  i  mont  to  leave 

'^yi"theDeathTaxst,llal,ve?  j  j^^p^yican 

1  Partv  to  become 


Fritz  Hollings,  right, 
is  “likely  to  fight  very 
hard”  to  retain  media 
cross-ownership  ban. 

—  ANDREW  JAY  SCHWARTZMAN 

Media  Access  Project 


inneapolis 
Star  Tribune 
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he  did  last  decade.  Powerful  U.S.  representatives 
want  repeal  of  the  cross-ownership  rule.  Federal 
courts  are  increasingly  skeptical  of  ownership  restric¬ 
tions.  And  Congress  itself,  in  1996  legislation,  told  the 
FCC  to  review  its  rules  —  a  charge  that  FCC  Chairman 
Michael  K.  Powell,  a  Republican,  is  eager  to  fulfill. 

The  alignment  leaves  opponents  of  the  ban  with 
room  for  optimism.  “I’m  not  happy,  but  I’m  not 
alarmed,”  said  one  newspaper  executive  who  watch¬ 
es  the  cross-ownership  battle.  The  fight  is  important 
because  newspapers  want  to  sell  their  editorial  prod¬ 
uct  not  just  on  newsprint  but  also  over  airwaves. 

Amid  the  uproar  over  the  Jeffords  jump.  House 
and  Senate  members  met  to  iron  out  differences  be¬ 
tween  their  tax  bills.  House  members  wanted 
greater  tax  cuts  than  the  Senate  had  voted.  But  the 
chambers  were  not  far  apart  on  estate-tax  relief. 


Each  envisioned  declining  rates  and  increasing 
exemptions  until  2011,  when  repeal  would  occur. 

The  delay  draws  attention  from  repeal  opponents, 
who  say  the  tax  spurs  charitable  giving  and  averts 
the  formation  of  £m  aristocracy.  Gary  L.  Bass,  execu¬ 
tive  director  of  OMB  Watch,  a  nonprofit  public- 
interest  group  and  a  leader  of  efforts  to  keep  the  tax, 
promised  annual  efforts  to  roll  back  the  repeal. 

A  continuing  battle  does  not  surprise  Frank 
Blethen,  publisher  of  The  Seattle  Times,  who  for  years 
has  helped  organize  anti-estate-tax  forces.  They  say 
the  estate  tax  destroys  family  businesses,  since  heirs 
must  sell  to  meet  tax  bills  ranging  up  to  55%,  and 
forces  unproductive  spending  on  insurance  policies 
and  tax  planning.  Such  expenditures  need  to  continue 
until  repeal  actually  happens,  Blethen  said:  “You’ve 
got  to  continue  to  estate  plan.”  11 


Publisher  and  Presi¬ 
dent  John  Schueier 
abruptly  resigned  for 
personal  reasons 
Wednesday. 

Neither  Schueier 
nor  the  paper's 
parent,  Sacramento, 
Calif.-based  Mc- 
Clatchy  Co.,  would 
elaborate  on  Schuel- 
er’s  departure. 

“Don't  overanalyze 
it  —  it  was  just  exactly 
what  it  is,”  Schueier, 
51,  told  £&P.  “I've 
resigned  and  am 
moving  on  to  other 
opportunities.” 

Like  most  large 
dailies,  the  Star  Trib¬ 
une's  revenue  has 
been  down  of  late, 
with  the  paper  report¬ 
ing  that  in  April  it  had 
a  6.1%  decline  in  ad 
revenue,  its  sixth 
straight  down  month. 

McClatchy,  how¬ 
ever,  insisted  that  the 
Star  Tribune’s  rev¬ 
enue  slide  played  no 
role  in  Schueler's 
resignation.  “It  has 
nothing  to  do  with 
financial  perform¬ 
ance,”  McClatchy 
spokeswoman  Elaine 
Untecum  said. 

Robert  J.  Weil, 

50,  McClatchy's 
vice  president  of 
operations,  has  been 
named  interim 
publisher  until  a  re¬ 
placement  is  named 
in  the  summer. 

-  JOEL  DAVIS 


BY  JOE  NICHOLSON 

SAN  FRANCISCO 


the  San  Fran- 
cisco  Eocaminer. 

But  the 

Chronicle  also  is  \z 
benefiting  from 
the  dynamic 
leadership  of 
John  F. 

Oppedahl,  its  BHL. 
publisher,  chairman, 
and  CEO,  working  in 
tandem  with  Steven  B. 
Falk,  its  associate  pub¬ 
lisher,  president,  and 
chief  operating  officer. 

The  Chronicle’s  new 
promotional  campaign 
—  including  radio,  TV, 
outdoor,  online,  and 
direct  mail  —  began 
shortly  before  the  recent 
launch  of  the  redesigned 
and  editorially  enhanced 
Sunday  paper  and  is  ex¬ 
pected  to  last  three  to  six 


Even  as  news- 

papers  across  the 
country  are 

cutting  costs  and  giving 
up  on  short-term  efforts 
to  improve  their  prod¬ 
ucts  and  build  circula¬ 
tions,  the  San  Francisco 
Chronicle  has  launched 
a  $3-million  multimedia 
promotion  campaign 
and  committed  itself  to 
boosting  circulation  of 
its  revamped  Sunday 
paper  by  50,000  over 
the  next  three  years. 

The  Chronicle’s  efforts 
are  part  of  a  broad-scale 
campaign  to  upgrade  its 
appearance  and  editorial 
product  at  the  same  time 
it  improves  its  circula¬ 
tion  and  ad  revenue. 

The  ambitious  pro¬ 
gram  at  the 
paper  flows 
partly  from  its 
purchase  by 
theHearst 
Corp.  last  year 
and  the  termi¬ 
nation  of  its 
long-term  joint 
operating 
agreement  with 


months.  The  campaign 
consists  of  $2  million  in 
cash  purchases  and  $1 
million  in  ad  trades  with 
various  media  outlets. 

Oppedahl  said  the 
Chronicle’s  May  20 
Simday  magazine  had 
128  pages,  a  record  for 
the  Chronicle,  which  was 

_ I  founded  in  1865. 

Moreover,  it  car¬ 
ried  $400,000  in 
ads,  many  fi-om 
new  advertisers. 

With  the 
Chronicle  now 
in  complete  con- 
juggling  I  trol  of  the  Sun- 
rampfid  day  edition  it 
I  Up  price  long  published 


-  SUNDAY;*™--..  - 

San  Jfiannsto  0)vomt^. 


After  printing 
“on  a  trial  basis” 
since  early  this 
month.  New  York  Post 
Production  Director 
David  O'Neill  report¬ 
ed  the  paper  was  to 


Top  10  Mourning  coffee 
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CALENDAR 


JUNE 

10  How  to  Build  & 

IL  Extend  Brands 
Using  the  Web, 
Adweek  Conferences, 
Laredo  Group, 
Roosevelt  Hotel, 

New  York 

llinSABEW 
14  ID  Technology 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Embassy  Suites 
Hotel  Raleigh- 
Durham  Airport, 

Cary,  N.C. 

Mire  National 
Conference, 
Investigative  Reporters 
and  Editors,  Hyatt 
Regency,  Chicago 

MAFCP  Annual 
Conference 
and  Trade  Show, 


Association  of  Free 
Community  Papers, 
Ritz-Carlton,  Phoenix 

MNexpo  2001, 
Newspaper 
Association  of 
America,  Ernest  N. 
Morial  Convention 
Center,  New  Orleans 


91-99  Advertising 

L I  LL  Executives 
Conference,  Inland 
Press  Foundation, 
Illinois  Press  Associa¬ 
tion,  and  Michigan 
Press  Association, 
Sheraton  Suites, 

Elk  Grove  Village,  Ill. 

01  00  ASBPE 
L I  LL  Editorial, 

Design,  and  Web 
Conference, 
American  Society  of 
Business  Publication 
Editors,  Boston 


Marriott  Newton, 
Newton,  Mass. 


MAAEC  Annual 
Convention, 
Association  of 
American  Editorial 
Cartoonists,  Sheraton 
Centre  Toronto, 
Toronto 

on  1  NPPA  Annual 
LU  I  Convention, 
National  Press 
Photographers 
Association,  Peabody 
Hotel,  Memphis,  Tenn. 


Association  of  Alter¬ 
native  Newsweeklies, 
Ritz-Carlton  New 
Orleans,  New  Orleans 


M  Connections 
2001,  News¬ 
paper  Association  of 
America,  Marriott 
Wardman  Park  Hotel, 
Washington 

AUGUST 

Hsabew 

Personal 

Finance  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Irvine  Hyatt 
Regency  Hotel, 

Irvine,  Calif. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


9Q-Qn  Writers 

LU  uU  Workshop, 
Society  of  Professional 
Journalists,  Holiday 
Inn  by  the  Bay, 
Portland,  Maine 


AAN  Annual 
'  Convention, 


Newsprint  use  plummets  13.3% 


But  the  comparison  is  to  a  record  year 


BY  JIM  ROSENBERG 

IN  March,  U.S. 
dailies  used 
727,000  metric 
tons  of  newsprint,  9-7% 
less  than  a  year  earlier, 
according  to  the  News¬ 
paper  Association  of 
America  (NAA).  Pre¬ 
liminary  figures  show 
a  13.3%  drop  in  April. 

With  publishers’ 
stocks  sticking  around 
1.1  million  tons  and  no 
consumption  upturn  in 
sight,  former  Times 
Mirror  Co.  newsprint 
buyer  Bernard  Bottom- 
ley  thinks  mill  invento¬ 
ries  will  rise.  Believing 
it’s  only  a  question  of 


when  producers  will  roll 
back  the  remaining  $25 
of  their  last  price  hike, 
he  predicts  it  probably 
will  happen  by  the  end 
of  this  month. 

End-of-March  pub¬ 
lishers’  inventories  came 
to  a  bit  over  1.1  mOlion 
tons  (a  46-day  supply)  — 
up  16.9%  from  the 
951,000  tons  (34  days) 
one  year  earlier.  While 
projections  show  April 
stocks  dropped  to  a  little 
under  1.1  million  tons, 
that’s  20.9%  higher  than 
the  year-earlier  figure. 

Neither  Bottomley  nor 
NAAjs  Nick  Nocella  re¬ 
member  a  decline  as 


steep  as  that  projected 
for  April,  but  both  ana¬ 
lysts  cautioned  that  this 
year’s  negative  nmnbers 
result  from  comparing 
use  in  today’s  troubled 
economy  to  record  vol¬ 
umes  early  last  year.  “I 
don’t  know  that ...  we’ve 
ever  seen  a  nmnber  that 
dramatic,”  Bottomley 
said  of  the  13.3%. 
Newspapers,  he  added, 
had  an  “extraordinarily 
strong”  first  quarter  last 
year.  Bottomley  said  he 
foresees  in  “the  second 
half  of  this  year ...  a 
more  modest  set  of 
comparisons.” 

Nocella  said  a  truer 
picture  emerges  when 
April  figures  are 


averaged  over  five  and  10 
j  years,  showing 
i  respective  decreases  of 
j  more  than  8%  and  6%. 

I  April  figures  that  failed 
to  exceed  those  for 
March  would  really 
“raise  a  red  flag,”  he  said. 
But  month-to-month 
consumption  was  up  by 
17,000  tons.  “A  little  sur¬ 
prised”  at  April’s 
I  fall-off,  he  said  talks 
I  with  publishers  make 
him  pessimistic  about 
May  after  having 
thought  April  would 
show  a  percentage 
improvement  over 
I  March:  “I  don’t  think 
they’re  going  to  look 
good  when  we  see  the 
'  May  numbers.”  11 


put  the  first  of  its 
four  new  offset 
presses  on  edition 
as  went  to 
press  Friday  night, 
commencing  seven- 
day  printing  of  part 
of  the  paper’s 
487,219  circulation 
at  a  new  $250- 
million  production 
and  distribution 
center  in  the  Bronx. 

New  to  the  United 
States  is  the  plant’s 
automated  newsprint 
roil  paster  applicator. 

Until  all  the  Goss 
color  towers  are  in 
production,  probably 
this  fall,  most  copies 
will  continue  to  come 
from  the  Post's  letter- 
press  plant  in  lower 
Manhattan,  which 
will  be  sold  to  a 
storage-facility 
operator. 

-  JIM  ROSENBERG 

BAD  DEAL  FOR 
‘PLAIN  DEAFER' 

Cleveland  Mayor 
Michael  R. 

White  has  repeatedly 
shut  The  Plain  Dealer 
out  of  City  Hall, 
accusing  the  news¬ 
paper  of  bias  (“City 
Hall  fights  back,” 
March  19,  p.  18.) 

Still,  Editor  Doug 
Clifton  said  he  was 
“incredulous  and 
befuddled”  that 
reporters  Mark 
Naymik  and  Ebony 
Reed  and  photc^a- 
pher  David  Andersen 
were  physically 
barred  from  the 
news  conference 
Wednesday  when 
White  made  his 
surprise  announce¬ 
ment  that  he  would 
not  seek  re-election. 

-  MARK  FITZGERALD 
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According  to  Supreme  Court 

First  Amendment  lives! 


BY  TODD  SHIELDS 

WASHINGTON 

OURNALISTS 
better  act  legally 
and  thoughttully 
if  they  are  to  publish 
possibly  stolen  material, 
the  U.S.  Supreme  Court 
said  last  Monday  as  it 
handed  down  a  \ictor}' 
for  free  speech. 

In  its  6-3  decision 
concluding  the  Bartnicki 
V.  Vopper  case,  the 


justices  ruled  that  a 
Pennsylvania  broadcast¬ 
er  could  not  be  punished 
for  airing  an  illegally 
recorded  telephone  con¬ 
versation.  The  verdict 
leaves  undisturbed  the 
long-standing  practice 
of  journalists’  publishing 
information  that  sources 
may  have  improperly 
obtained,  such  as  leaked 
corporate  documents  or 
government  memos. 


But  the  justices  larded 
their  opinion  with  cau¬ 
tions  that  boil  dovm  to 
this:  Journalists  should 
have  no  hand  in  illegal 
wiretaps  or  information 
thefts  —  and  if  they  de¬ 
cide  to  publish  material 
that  others  improperly 
obtained,  the  item  better 
concern  a  matter  of 
public  importance. 

Two  justices  in  the 
majority'  wrote  a  sepa¬ 


rate  opinion  to  em¬ 
phasize  the  ruling’s 
narrow  scope.  “The 
court’s  holding  does 
not  imply  a  signifi¬ 
cantly  broader  con¬ 
stitutional  immunity 
for  the  media,” 
wrote  Justice 
Stephen  G.  Breyer, 
joined  by  Justice 
Sandra  Day  O’Connor. 

The  high  court’s 
majority,  in  an  opinion 
written  by  Justice  John 
Paul  Stevens,  decided 
the  First  Amendment 
trumped  privacy  rights 
in  this  case.  Dissenters, 
including  Chief  Justice 
William  H.  Rehnquist, 


said  the  decision  will 
chill  the  speech  of 
millions  who  use 
electronic  technology' 
to  communicate.  11 
See  related  editorial, 
p.  10 


-  NATIONAL  REPORT  - 


Burl  Osborne  the  retiring  type 

Burl  Osborne,  publisher  of  The  Dallas 
Morning  News  and  president  of  its 
parent  Belo’s  publishing  division,  will  retire 
at  the  year’s  end,  company  executives  said. 

Osborne,  63,  chose  to  retire  then  because 
next  year  he  will  become  chairman  of  The 
Associated  Press  and  reach  his 
company’s  mandatory  retirement 
age  of  65,  Belo  Senior  Vice  Pres¬ 
ident  Skip  Cass  told  E&P. 

To  be  designated  publisher 
emeritus  upon  his  retirement, 

Osborne  will  remain  on  Belo’s 
board  until  the  middle  of  next 
year  and  continue  as  chairman 
of  the  Belo  Foundation. 

James  M.  Moroney  III, 
president  of  Belo  Interactive,  will 
succeed  Osborne  as  publisher  and  CEO  of 
the  Morning  News;  Robert  W.  Mong  Jr.,  the 
paper’s  president  and  general  manager,  will 
serve  as  president  and  editor.  —  Joe  Strupp 

No  ‘0  Canada’  for  Conrad  Black 

Hours  after  an  Ontario  appeals  court 
ruled  that  it  cannot  stop  Prime  Minister 
Jean  Chretien  from  blocking  Conrad  Black’s 
elevation  to  the  British  House  of  Lords, 
the  newspaper  baron  said  May  18  he  is 
renouncing  his  Canadian  citizenship. 

“In  the  circumstances,  I  am  forced  to 
choose  between  the  two  nationalities  I 
hold,”  said  a  statement  from  Black,  whose 
Hollinger  International  Inc.  owns  the  Chicago 


Sun-Times,  the  London  Daily  Telegraph,  and 
50%  of  the  National  Post  in  Toronto. 

—  Mark  Fitzgerald 

UnReal  future  facing  founder 

Real  Media  founder  Dave  Morgan  is 
leaving  the  online  advertising  company 
that  he  started  six  years  ago  with 
only  five  employees.  The  New 
York  company  now  employs  420 
with  annual  sales  of  nearly  $60 
million  in  ad-serving  technology 
and  media  sales. 

“It’s  time  to  move  on.  I’m 
leaving  the  company  in  excellent 
hands,”  Morgan  said  of  majority 
owner  PubliGroupe. 

Morgan,  37,  will  launch  a 
startup  this  summer  that  will 
focus  on  helping  publishers  better  use 
audience  data  for  advertising  and  marketing. 

—  Carl  Sullivan 

‘Chonicle’  antitrust  claim  KO’d 

A  California  judge  recently  dismissed  the 
claim  of  an  ex-reporter  for  the  San 
Francisco  Chronicle  that  the  newspaper’s 
sale  to  the  Hearst  Corp.  was  a  violation  of 
federal  antitrust  laws. 

Joel  Pimsieur,  65,  sued  the  Chronicle 
in  1999,  claiming  he  was  a  victim  of  age 
discrimination  and  unfairly  fired  from  his  job 
of  41  years  after  speaking  out  to  the  media 
against  the  then-pending  sale  of  the  paper  to 
Hearst.  This  month,  Superior  Court  Judge 


William  Cahill  dismissed  the  antitrust  portion 
of  Pimsieur’s  case.  —  Joel  Davis  | 

First-class  post  for  a  mail  man 

The  U.S.  Postal  Service  named  23-year 

agency  veteran  John  E.  “Jack”  Potter  as  j 
postmaster  general  on  May  21.  I 

Potter,  45,  replaces  William  J.  Henderson,  | 
who  leaves  May  31.  He  takes  office  as  the 
postal  service  faces  criticism  over  rate 
increases,  such  as  the  two  imposed  this  I 

year.  —  Todd  Shields 

Senate  panel  OKs  FCC  foursome  ' 

The  U.S.  Senate  commerce  committee  on 
Thursday  approved  the  nominations  of 
four  members  for  the  five-member  Federal 
Communications  Commission. 

Sent  to  the  full  Senate  were  Chairman 
Michael  K.  Powell,  a  Republican  nominated  i 
for  a  second  term,  and  three  others:  Republi¬ 
cans  Kevin  J.  Martin  and  Kathleen  Q.  Aber¬ 
nathy,  and  Democrat  Michael  J.  Copps.  —  T.S. 

M&A  forecast  goes  from  hot  to  not 

WITH  THE  STRONG  ECONOMY  AND  PLENTIFUL 

capital  that  drove  mergers  and  acquisi¬ 
tions  long  gone,  newspaper  executives  expect 
M&A  activity  in  the  industry  to  lessen  this 
year,  according  to  an  annual  survey  by  New 
York  investment  bank  AdMedia  Partners  Inc. 

The  percentage  of  newspaper  industry  re¬ 
spondents  predicting  decreased  activity  in 
the  current  year  more  than  tripled  to  43% 
from  14%  a  year  ago.  —  Lucia  Moses 


Burl  Osborne  makes 
New  Year’s  plans. 
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CALIFORNIA 
William  Fleet  to  the  newly  created  position 
of  general  manager  at  the  Santa  Barbara 
News-Press  from  publisher  of  The  Signal 
in  Santa  Clarita. 

Virginia  Ellis  to  Sacramento  bureau  chief 
for  the  Los  Angeles  Times  from  reporter. 
Ellis  succeeds  Rone  Tempest,  now'  senior 
California  correspondent. 


IOWA 

Mark  Smidt  to  publisher  of  the  Daily  Gate 
City  in  Keokuk  and  the  Hancock  County 
Journal-Pilot  in  Carthage,  Ill.,  from 
publisher  of  the  semiweekly  Lexington 
(Neb.)  Clipper-Herald.  Smidt  succeeds 
Gary  Milks,  now  publisher  of  The  Daily 
Democrat  in  Fort  Madison. 

LOUISIANA 

David  Meeks  to  sports  editor  of  The  Times- 
Picayune  in  New  Orleans  from  columnist 
for  the  South  Florida  Sun-Sentinel  in  Fort 
Lauderdale. 

MARYLAND 

Sheila  McCauley  to  assistant  managing  editor 
for  staff  development  at  The  Sun  in  Balti¬ 
more  from  Howard  County  bureau  chief 
Larry  Williams  to  Howard  County  bureau 
chief  from  local  news  producer  for 
SunSpot,  The  Sun’s  Web  site. 

Michael  Gray  to  features  editor  for  news 


MICHIGAN 

Michael 

Hirten 

to  executive  edi¬ 
tor  of  the  Lans¬ 
ing  State  Journal 


from  executive  editor  of  The 


Burlington  (Vt.)  Free  Press. 
Hirten  succeeds  Steve  Crosby, 
now  vice  president  and  manag¬ 
ing  editor  of  Small  Times  Media 
in  Ann  Arbor. 


BY  JAMIE  SANTO 
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ARIZONA 

Michele  Laven 

Michele  Laven  has  been  named  president 
and  chief  operating  officer  of  Phoenix- 
based  New  Times  Inc.  She  will  have  con¬ 
trol  over  the  company’s  13  alternative 
weeklies  as  'well  as  the  Ruxton  Group, 
an  advertising  representative  service  for 
alternative  newspapers.  Laven  had  been 
publisher  of  the  Phoenix  New  Times  since 


1994.  She  succeeds  Hal  Smith,  who  resigned  last  year  after  20 


years  with  the  company.  Lavep  joined  the  flagship  New  Times  in 


1986,  and  was  named  advertising  director  in  1988. 


and  arts  from  editor  of  the  Sunday  “Arts  & 
Society”  section. 

Mary  Corey  to  features  editor  for  lifestyle 
from  home,  family,  and  fashion  editor. 

NEW  YORK 

Stephen  W.  Brennan  to  New  York-based  vice 
president  of  marketing  and  circulation 
for  the  Financial  Times  in  New  York  from 
senior  vice  president  of  marketing  and 
circulation  at  the  Journal  of  Commerce 
group  in  New  York. 

NORTH  CAROLINA 
Robert  Gabordi  to  e.xecutive  editor  of  The 
Asheville  Citizen-Times  from  executive 
editor  of  The  Herald-Dispatch  in  Hunting- 
ton,  W.Va.  Gabordi  succeeds  George  Benge. 

PENNSYLVANIA 

Mark  Vinciguerra  to  circulation  director  at 

the  Tribune-Review  in  Greensburg  from 


zone  sales  circulation  manager  for 
Advance  Publications’  Syracuse,  N.Y., 
new'spapers:  The  Post-Standard,  the 
Syracuse  Herald-Journal,  and  the 
Syracuse  Herald  American. 

TEXAS 

George  Cox  to  editor  of  the  Valley  Morning 
Star  in  Harlingen  from  editor  of  The 
Brownsville  Herald.  Cox  succeeds  Jerry 
Deal,  who  retired. 

WASHINGTON 
Rita  Hibbard  to  metro  editor  of  the  Seattle 
Post-Intelligencer  from  assistant  business 
editor.  Hibbard  succeeds  Kathleen  Best, 
now  assistant  managing  editor/metro 
editor  at  the  St.  Louis  Post-Dispatch. 

ABOUT  US 

Jamie  Santo  to  assistant  managing  editor  of 
E^P  from  reporter. 


Thirteen  American 
journalists  and  12 
international  journalists 
have  been  awarded 
Nieman  Fellowships  at 


Harvard  University.  The 
American  fellows  in  the 
64th  Nieman  class  are; 
Geneive  Abdo,  author, 
formerly  of  The 
Guardian,  London; 
Roberta  Baskin,  ABC 


News,  “20/20”;  Matthew 
Brelis,  The  Boston  Globe; 
Jeffrey  Fleishman,  The 
Philadelphia  Inquirer; 
Mary  Claude  Foster,  ABC 
News,  “Nightline";  David 
J.  Lynch,  USA  Today; 


Michel  Marriott,  The 
New  York  Times; 
Michelle  McLellan,  The 
Oregonian,  Portland; 
Matthew  Schofield,  The 
Kansas  City  (Mo.)  Star; 
Barbara  A.  Serrano, 


The  Seattle  Times;  Lisa 
Stone,  Women.com; 
Tim  Sullivan,  The 
Associated  Press;  and 
James  Trengrove,  PBS, 
“The  NewsHour  with 
Jim  Lehrer.” 
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In  Bartnicki  v.  Vopper,  Supreme  Court  says  federal  wiretapping 
law  cannot  be  used  to  place  a  prior  restraint  on  journalists 


The  U.S.  Supreme  Court  got 
it  right  last  week.  Asked  to 
decide  a  case  that  pitted  the 
public’s  right  to  know  against 
its  understandable  fear  that  modern  tech¬ 
nology  is  eroding  individual  privacy,  the 
justices,  by  a  6-3  vote,  placed  themselves 
squarely  —  if  somewhat  uncomfortably  — 
on  the  side  of  freedom  of  the  press. 

Bad  cases  make  bad  law,  the  old  saying 
goes,  but  the  high  court  managed  to  craft 
an  admirable  decision  from  the  messy  facts 
of  Bartnicki  v.  Vopper.  The  case  stemmed 
from  an  illegally  intercepted 
cell-phone  conversation 
between  Gloria  Bartnicki, 
a  negotiator  for  a  teachers’ 
union  in  Pennsylvania,  and 
Anthony  Kane,  the  union’s 
president.  Negotiations  over 
the  Wyoming  Valley  West 
High  School  teachers’ 
contract  were  going  badly 
and  Kane  is  heard  to 
remark  that  if  the  school  board  did  not 
increase  its  salary'  offer,  “We’re  going  to 
have  to  go  to  their,  their  homes  ...  to  blow 
off  their  front  porches.”  Whoever  taped 
that  conversation  —  the  person  remains 
unidentified  to  this  day  —  sent  a  copy  to 
the  head  of  a  taxpayers’  group  opposed  to 
the  union’s  demands,  who  in  turn  gave  it  to 
radio  talk-show  host  Frederick  W.  Vopper. 

When  Vopper  broadcast  the  conversa¬ 
tion,  Bartnicki  and  Kane  sued  under  the 
1968  federal  wiretap  law,  which  provides 
for  civil  damages  and  criminal  prosecution 
against  anyone  who  even  disseminates 
illegally  intercepted  information.  The 
big  question  before  the  high  court  was 
whether  this  overly  broad  statute  could  for 
the  first  time  be  used  to  punish  the  press 


It’s  troubling, 
though,  that  the 
chief  justice  does 
not  understand 
what  was  at 
stake. 


for  communicating  newsworthy  informa¬ 
tion  that  was  obtained  legally. 

It  was  not  an  easy  decision  for  the  major¬ 
ity.  Vopper,  it  must  be  noted,  is  not  exactly 
Seymour  Hersh.  Though  he  condemned  the 
union  loudly  and  often  on  his  show,  Vopper 
inexplicably  chose  not  to  broadcast  the 
incriminating  tape  until  two  weeks  after  the 
labor  dispute  was  settled.  When  he  finally 
did  start  airing  it,  he  sometimes  punctuated 
the  conversation  with  such  juvenile  humor 
as  explosion  sound  effects. 

But  just  as  the  Supreme  Court  but¬ 
tressed  freedom  of  the 
press  in  the  1931  Near  v. 
Minnesota  case  by  ruling 
in  favor  of  a  blackmailing, 
anti-Semitic  rag  of  a 
newspaper,  so  these 
justices  understood  that, 
whatever  his  journalistic 
faults,  Vopper  should  not 
be  penalized  for  broad¬ 
casting  lawfully  obtained 
information  on  a  matter  of  public  concern. 

It’s  troubling  that  Chief  Justice  William 
Rehnquist,  joined  in  dissent  by  Justices 
Antonin  Scalia  and  Clarence  Thomas,  does 
not  understand  what  was  at  stake  for  the 
press  and  the  public.  “By  no  stretch  of  the 
imagination  can  the  statutes  at  issue  here 
be  dubbed  prior  restraints,”  he  declared. 

As  we  pointed  out  in  this  space  last 
Dec.  18,  “Faced  with  the  prospect  of  a 
slam-dunk  lawsuit,  many  news  organiza¬ 
tions  will  be  tempted  to  shy  away  from 
reporting  information  just  because  it 
may  have  passed  through  the  hands  of  a 
busybody  with  a  scanner.”  That’s  prior 
restraint,  and  that  —  a  clear  majority 
of  the  Supreme  Court  has,  thankfully, 
declared  —  is  still  unconstitutional. 
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Cutting  Costs?  Recycled  Stories  Reduce  Expenses. 


By  Dave  Barry 


On  behalf  of  the  newspaper  industry  (new,  cost-cutting 
motto:  “All  the  News  That”)  I  wish  to  announce  some 
changes  we’re  making  to  serve  you  better. 

When  I  say  “serve  you  better,”  I  mean  “increase  our 
profits.”  We  newspapers  are  very  big  on  profits  these  days. 
We’re  a  business,  just  like  any  other  business,  except  that  we 
employ  English  majors. 

To  help  you  better  understand  our  current  situation,  let’s 
review  the  history  of  newspaper  finances: 

The  earliest  known  newspaper,  published  in  59  B.C.  in 
Rome,  was  called  “Acta  Diuma” 

(literally,  “The  Portland  Oregonian”).  ^ 

The  first  issue  offered  coverage  of  EXl 

Roman  politics  (“Strom  Thurmond  ^ 

Elected  To  Senate”);  science  news  \ 

(“Study  Shows  Thunder  Is  Actually  _ 

Gods  Burping”);  and  an  early  5  - T 

episode  of  the  comic  strip  “Nancy,” 

in  which  Sluggo  tries  to  avoid  paying  _ 

admission  to  the  Colosseum  by  { 

peeking  through  a  knothole,  and,  to  | .  | 

the  amusement  of  Nancy  and  Aunt  A »  S  If  IS 

Fritzi,  gets  a  spear  right  through  the 

eyeball.  Unfortunately,  “Acta 

Diuma”  was  not  profitable,  because 

every  copy  had  to  be  entirely  hand- 

written  by  slaves  (called  “reporters”); 

if  a  major  story  broke,  a  huge  hairy  I— — — — — 

man  (the  “editor”)  would  yell,  “Stop 

the  presses!”  and  whack  them  with  a  club. 

The  first  important  financial  advance  for  newspapers  came 
in  1451  when  Johann  Gutenberg  (literally,  “Joe  Goodberg”) 
invented  the  printing  press,  which  made  it  possible  for  a 
newspaper  to  cheaply  and  accurately  reproduce  every  single 
error  thousands  of  times.  But  the  real  financial  turning  point 
came  in  1609,  when  the  publisher  of  the  German  newspaper 
“Der  Postentimesennewsenregisterentribune”  (literally,  “Grit”) 
invented  the  “Presidents  Day  sale,”  which  made  modem 
newspaper  advertising  possible,  and  which  is  still  in  use  today, 
although  nobody  has  any  idea  who  the  “presidents”  are. 

The  newspaper  industry  then  spread  to  America,  where,  by 
the  20th  century,  virtually  every  city,  no  matter  how  small,  had 
a  locally  owned  newspaper  with  a  name  like  “The  Chronic 
Prevaricator”  or  the  “The  Register-Sphincter,”  which  kept  the 
community  abreast  of  local  politics  (“City  Council  Attacked 
By  Pig”)  as  well  as  national  issues  (“Strom  Tburmond  Still 
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Alive”).  These  papers  were  family  operations  run  by  people 
who  were  less  concerned  about  making  large  profits  than 
about  keeping  their  body  parts  out  of  the  presses. 

But  in  the  past  few  decades,  all  of  these  newspapers  were 
purchased  by  large  corporations,  which  were  in  turn  purchased 
by  larger  corporations,  and  so  on,  so  that  today  the  entire 
American  newspaper  industry  has  been  glommed  together  into 
one  giant  media  conglomerate  owned  by  Wall  Street,  which 
frankly  does  not  care  what  your  city  council  did.  What  Wall 
Street  cares  about  is  profits.  Here  at  the  newspaper,  we  get 

hourly  phone  calls  from  Wall  Street. 
\  “Send  more  profits!”  Wall 

Street  shouts,  then  slams  down  the 
>  •'rtf  I'  ^  ij  '  receiver.  We  must  comply,  because 
I  otherwise  Wall  Street  would  shut 

^  down  the  newspaper,  and  we  would 

Wfrjf  I  Starve  to  death,  because,  as  English 
majors,  we  have  no  useful  skills. 

a  So  the  “bottom  line”  is  that 
we’ve  had  to  cut  costs.  Here  are 
some  of  the  ways  we’re  doing  this: 

RECYCLING  STORIES: 
Rather  than  go  to  the  expense 
of  writing  a  whole  new  story, 
we’re  re-running  ear  ier  ones. 

^  For  example,  every  day  for  the 
‘T-  -  past  five  years,  we’ve  run  the 

same  story  on  fighting  in  the 
Middle  East  (“Middle  East 
Fighting  Again”).  In  fact,  Yasser  Arafat  died  in  1998. 

STAFF  CUTBACKS:  The  typical  newspaper  staff  has 
been  reduced  to  one  editor,  one  managing  editor,  14  assistant 
managing  editors,  39  deputy  assistant  managing  editors,  and 
one  repiorter.  The  editors  spend  their  days  holding  meetings  to 
think  of  new  ways  to  cut  costs,  while  the  reporter  (who,  for 
budgetary  reasons,  is  not  allowed  to  leave  the  building)  looks 
out  the  window,  in  case  news  occurs  in  the  parking  lot. 

PRODUCT  PLACEMENT:  You’re  going  to  see  more 
sentences  like  this  one,  from  a  recent  front-page  story  in  The 
Philadelphia  Inquirer:  ‘“We  are  seriously  considering  the  use 
of  nuclear  weafions  against  China,’  stated  President  Bush,  who 
then  took  a  long  sip  from  a  refreshing,  ice-cold  Diet  Pepsi.” 

USING  FEWER  WORDS:  Not  need  adjectives,  adverbs. 
Nouns,  verbs  can  communicate  story  gist.  (“Middle  Ea.st 
fighting.”) 

WEAKER  ENDINGS  TO  COLUMNS. 


Contact  your  TMS  representative  at  800-245-6536  to  add 
Dave^s  weekly  humor  column  to  your  newspaper. 
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The  2001  Ef^P/International  Newspaper  Marketing  Association 

COMPETITION  WINNERS 


The  66th  E&P/INMA  Awards,  honoring  excellence  in  newspaper  marketing  worldwide,  were  presented  Thursday,  May  24th, 
at  the  INMA  World  Congress  of  Newspaper  Marketing  in  San  Francisco. 

In  2001,  the  E&P/INMA  Awards  generated  1,229  entries  from  189  newspapers  from  29  different  countries  around  the  world. 
The  judging  took  place  in  Toronto  on  February  26th  where  a  team  of  top-notch  advertising,  newspaper,  and  marketing 
professionals  judged  the  competition.  The  judges  selected  first  and  second  prizes  for  each  of  the  categories  in  four  circulation 
groups  in  17  categories,  —  under  50,000,  50,000-125,000,  125,000-300,000,  and  over  300,000. 

INMA  is  a  non-profit  association  dedicated  to  promoting  advanced  marketing  principles  within  the  newspaper  industry,  and 
has  more  than  1,100  members  in  61  countries. 


CATEGORY  1 

In-Newspaper  Promotion:  Readership 

Under  50,000 

1st:  Dagbla3i3-Visir,  Reykjavik,  Iceland,  Au0ur 
Gu0mundsd6ttir,  "You're  Gonna  Get  It 
On  Friday" 

50,000  -  125,000 

1st:  Cape  Times,  Cape  Town,  South  Africa,  John 
Lloyd,  "Women's  Day/Sports  Page" 

125,000  -  300,000 

1st:  The  Province,  Vancouver,  BC  Canada,  Jamie 
Pitblado,  "Classified  BC.com" 

Over  300,000 

1st:  Advertiser  Newspapers  Limited,  Adelaide,  SA 
Australia,  Eve  Bainbridge,  "Dinosaurs" 

CATEGORY  2 

In-Newspaper  Promotion:  Advertising 

Under  50,000 

1st:  Daily  Camera,  Boulder,  CO  USA,  Jill 
Stravolemos,  "Recruitment  Sunday" 

50,000  - 125,000 

1st:  Nottingham  Post  Group  Ltd.,  Nottingham, 
England,  Damian  Shacklock,  "Property 
Campaign" 

125,000  -  300,000 

1st:  Goteborgs-Posten,  Goteborg,  Sweden, 
Ing-Marie  Persmo,  "Quit  Calling" 

Over  300,000 

1st:  Lianhe  Zaobao,  Singapore,  Singapore,  Anthony 
Lam  Weng  Loong,  "Eat  And  Win" 

CATEGORY  3 

Printed  Materials:  Readership 

Under  50,000 

1st:  Dagbladid-VIsir,  Reykjavik,  Iceland,  Audur 
Gudmundsdottir,  "You're  Gonna  Get  It 
On  Friday" 

50,000  -  125,000 

1st:  Irish  Examiner,  Cork,  Ireland,  Anne  Kearney, 
"All  Ireland  Final  GAA  Program" 


125,000  -  300,000 

1st:  Goteborgs-Posten,  Goteborg,  Sweden, 
Ing-Marie  Persmo,  "Whole  Paper" 

Over  300,000 

1st:  Daily  Mail,  London,  England,  Mark  Challinor, 
"Highgrove" 

CATEGORY  4 

Printed  Materials:  Advertising 

Under  50,000 

1st:  The  North  Platte  Telegraph,  North  Platte,  NE 
USA,  Dee  Klein,  "Pizza  Perfect  Garage  Sale" 

50,000  -  125,000 

1st:  Basler  Zeitung,  Basel,  Switzerland,  Daniel 
Fasnacht,  "Luxury  Brochure" 

125,000  -  300,000 

1st:  The  Dominion  and  Evening  Post,  Wellington, 
New  Zealand,  Jason  Henry,  "CityLine  —  24-hr 
Information  Sen/ice" 

Over  300,000 

1st:  The  Sacramento  Bee,  Sacramento,  CA  USA, 
Melissa  Meuser,  "Apartments.com  Invite" 

CATEGORY  5 

Promotion  of  a  Newspaper  Online  Service 

Under  50,000 

1st:  Dagbla0i3-Visir,  Reykjavik,  Iceland,  Audur 
Gudmundsddttir,  "Water" 

50,000  -125,000 

1st:  Basler  Zeitung,  Basel,  Switzerland,  Daniel 
Fasnacht,  "Promotion  bluebanana.ch  Service" 

125,000  -  300,000 

1st:  San  Antonio  Express-News,  San  Antonio,  TX 
USA,  Chris  Pruneda,  "MySanAntonio.com 
...My  World" 

Over  300,000 

1st:  Lianhe  Zaobao,  Singapore,  Singapore, 

Anthony  Lam  Weng  Loong,  "From  Today" 


CATEGORY  6 

Radio  Promotion 

Under  50,000 

1st:  LeDroit,  Ottawa,  ON  Canada,  Claude 
Tremblay,  "Entre  Nous  ga  Clic" 

50,000  - 125,000 

1st:  Sunday  Tribune,  Durban,  South  Africa,  Lome 
Maclaine,  "Mark  Banks  'Live'  Interviews 
February  2000" 

125,000  -  300,000 

1st:  The  Birmingham  News,  Birmingham,  AL  USA, 
Bobbi  Brandenburg,  "Because  You  Need  To 
Know" 

Over  300,000 

1st:  National  Post,  Toronto,  ON  Canada,  Eric 
Baldakin,  "Weekends/Financial  Post/Sports" 

CATEGORY  7 

Television  Promotion 

Under  50,000 

1st:  Daily  Camera,  Boulder,  CO  USA,  Jill 
Stravolemos,  "Find  It.  Move  It." 

50,000  -  125,000 

1st:  Erie  Times-News,  Erie,  PA  USA,  Lisa  Shade, 
"On  Your  Front  Porch" 

125,000  -  300,000 

1st:  San  Antonio  Express-News,  San  Antonio,  TX 
USA,  Dean  Aitken,  "Reserved  Parking/New 
Shoes/Tube  Match" 

Over  300,000 

1st:  Le  Parisien,  Paris,  France,  Alix  Imbert,  "Le 
Parisien" 

CATEGORY  8 

Outdoor/Point-of-Purchase/Display 

Under  50,000 

1st:  The  Desert  Sun,  Palm  Springs,  CA  USA, 
Michelle  Krans,  "Eye-Opening  Essentials" 

50,000  -  125,000 

1st:  Evening  Times,  Glasgow,  Scotland,  Donald 
MacDonald,  "Window  Paintings" 


Over  300,000 


125,000  -  300,000 

1st:  Goteborgs-Posten,  Gbteborg,  Sweden,  Ing- 
Marie  Persmo,  "Buy  A  More  Economic  Car" 

Over  300,000 

1st:  Suddeutsche  Zeitung,  Munich,  Germany, 
Vivian  Mayer-Nothafft,  "Diploma" 

CATEGORY  9 

Multi-Media  Promotion 

Under  50,000 

1st:  Daily  Camera,  Boulder,  CO  USA,  Jill 
Stravolemos,  "Find  It.  Move  It." 

50,000  -  125,000 

1st:  Cape  Argus,  Cape  Town,  South  Africa,  John 
Lloyd,  "Cape  Argus  Tonight  Section" 

125.000  -  300,000 

1st:  The  Evening  Post,  Wellington,  New  Zealand, 
Jason  Henry,  "The  Evening  Post  Campaign" 

Over  300,000 

1st:  National  Post,  Toronto,  ON  Canada,  Eric 
Baldakin,  "Saturday  Night  Campaign" 

CATEGORY  10 

Newspaper  Research/ Data  Books 

Under  50,000 

1st:  Waikato  Times,  Hamilton,  New  Zealand, 
Bernadette  Kirkham,  "Market  Overview" 

50,000  -  125,000 

1st:  The  Record,  Stockton,  CA  USA,  Ron  Olsen, 
"Today's  Focus  -  San  Joaquin  Valley" 

125,000  -  300,000 

1st:  Lexington  Herald-Leader,  Lexington,  KY  USA, 
Dave  Wilkinson,  "Lexington,  Kentucky" 

Over  300,000 

1st:  The  Orlando  Sentinel,  Orlando,  FL  USA,  Scott 
Stephens,  "Tools  For  Success  Market  Package" 

CATEGORY  11 

Premiums/Incentives 

Under  50,000 

1st:  The  St.  Catharines  Standard,  St. 

Catharines,  ON  Canada,  Debi  Wiebe, 

"Read  It. ..Recycle  It." 

50,000  -  125,000 

1st:  Cape  Argus,  Cape  Town,  South  Africa,  John 
Lloyd,  "Cape  Argus  Comedy  Festival  2000" 

125,000  -  300,000 

1st:  Las  Vegas  Review-Journal,  Las  Vegas,  NV 
USA,  Trudy  Patterson,  "T-shirts  -  Employees" 


1st:  The  Columbus  Dispatch,  Columbus,  OH  USA, 
Craig  Foglietti,  "The  Columbus  Dispatch 
Historic  Front  Pages  Book" 

CATEGORY  12 

Reader  Contests 

Under  50,000 

1st:  Daily  Camera,  Boulder,  CO  USA,  Jill 
Stravolemos,  "Love  Lines" 

50,000  -  125,000 

1st:  The  Hamilton  Spectator,  Hamilton,  ON  Canada, 
Lynne  Livingstone,  "Live  Debt  Free" 

125,000  -  300,000 

1st:  Calgary  Herald,  Calgary,  AB  Canada,  Leslie 
Walsh,  "Cruise  The  News  Contest" 

Over  300,000 

1st:  Community  Newspaper  Company,  Milford, 
MA  USA,  Nicole  Ackerman,  "Metrowest 
Daily  News  Campaign" 

CATEGORY  13 

Community  Service 

Under  50,000 

1st:  Townsville  Bulletin,  Townsville,  QLD  Australia, 
Doug  Kingston,  "Operation  East  Timor" 

50,000  -  125,000 

1st:  Cape  Times,  Cape  Town,  South  Africa,  John 
Lloyd,  "One  City" 

125,000  -  300,000 

1st:  The  Vancouver  Sun,  Vancouver,  BC  Canada, 
Louise  Watson,  "Raise-a-Reader  Day" 

Over  300,000 

1st:  The  Sacramento  Bee,  Sacramento,  CA  USA, 
Garth  Nearents,  "Book  Of  Dreams" 

CATEGORY  14 

Public  Relations  Programmes  and  Events 

Under  50,000 

1st:  Daily  Camera,  Boulder,  CO  USA,  Jill 
Stravolemos,  "Kids  Voting" 

50,000  -  125,000 

1st:  Morgunbladid,  Reykjavik,  Iceland,  Margret 
Sigurdardottir,  "A  New  Discovery  Every  Day" 

125,000  -  300,000 

1st:  The  Evening  Post,  Wellington,  New  Zealand, 
Jason  Henry,  "Toot" 

Over  300,000 

1st:  News  Media,  Auckland,  New  Zealand,  Gail 
Fowler,  "Cirque  du  Soleil  -  Alegria" 


CATEGORY  15 

Newspapers  In  Education  (NIE) 

Under  50,000 

1st:  Daily  Camera,  Boulder,  CO  USA,  Jill  | 

Stravolemos,  "Secret  School  Story")  i 

50,000-125,000  I 

1st:  Daily  Press,  Newport  News,  VA  USA,  Neil  ; 

Burns,  "Solutions  Program"  :i 

125,000-300,000 

1st:  Austin  American-Statesman,  Austin,  TX  USA,  1 
Renet  Presas,  "NIE  Career  Tabs"  i 

Over  300,000  j 

1st:  The  Daily  Telegraph,  Surry  Hills,  NSW 
Australia,  Liza  Dibden,  "Secrets  Of  The 
Olympics"  '= 

CATEGORY  16  | 

New  Revenue  Generation 
Under  50,000 

1st:  Santa  Barbara  News-Press,  Santa  Barbara,  CA  s 

USA,  Ellen  McCurdy,  "Read  And  Ride  ' 

Program" 

50,000  -  125,000 

1st:  Press  &  Sun-Bulletin,  Binghamton,  NY  USA,  ! 

Jim  Fogler,  "Read,  Ride  And  Relax"  | 

125,000  -  300,000  ll 

1st:  The  Dominion  and  Evening  Post,  Wellington,  f 

New  Zealand,  Jason  Henry,  "CityLine"  i 

Over  300,000 

1st:  Daily  News,  New  York,  NY  USA,  Marie  DeParis,  j 

"Subway  Series  Package"  j  ^ 

CATEGORY  17 

Outstanding  Results 
Under  50,000 

1st:  Townsville  Bulletin,  Townsville,  QLD  Australia, 

Doug  Kingston,  "Top  30  Clients" 

50,000  -  125,000  \  \ 

1st:  The  Repository,  Canton,  OH  USA,  James 

Porter,  "Football  Booster  Bonanza"  |  [ 

125,000  -  300,000  |  | 

1st:  Nuestro  Diario,  Guatemala  City,  Guatemala,  | 

Juan  Manuel  Ordonez,  "Sea  Dueho  de  Sus  j  ■ 

Suehos"  I 

Over  300,000  ! 

1st:  The  Sunday  Telegraph,  Surry  Hills,  NSW 
Australia,  Ruth  Laurent,  "Torch  Relay 
Olympic  Pins"  ! 

I  I 
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BEST  IN  COPYWRITING 

The  Sacramento  Bee,  Sacramento,  CA  USA, 
Garth  Nearents,  "Book  Of  Dreams" 
Category  13:  Community  Sen/ice  — 
circulation  over  300,000 


BEST  IN  GRAPHIC  DESIGN 

The  Dominion  and  Evening  Post,  Wellington, 
New  Zealand,  Jason  Henry,  "CityLine" 
Category  16:  New  Revenue  Generation  — 
circulation  125,000  -  300,000 


BEST  OF  SHOW 

Cape  Times,  Cape  Town,  South  Africa, 

John  Lloyd,  "Women's  Day/Sports  Page" 
Category  1 :  In-Newspaper  Promotion: 
Readership  —  circulation  50,000  -  125,000 
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The  aggressive' and  'opinionated' 
Hoicell  Raines  gets  the  nod  to  helm 


America's  most  influential  paper 

klOiigiloiii  & 


BY  WAYNE  ROBINS 


At  3:55  p.m.  Monday,  May  21,  Hoavell  Raines  was  in  the  10th- 
floor  office  suite  at  229  W.  43rd  St.  in  Manhattan  where  for  the  last 
8  V2  years  he  has  been  editor  of  the  editorial  and  opinion  pages  of 
The  New  York  Times.  He  was  waiting  for  his  boss.  Times  Publisher 
Arthur  O.  Sulzberger  Jr.,  to  escort  him  downstairs  to  the  newsroom, 
where,  five  minutes  later,  Raines  would  be  announced  to  the  staff  as  the  newly 
named  executive  editor  of  the  Times,  come  September. 

Raines,  58,  picked  up  the  phone.  “I  called  my  first  city  editor,  Clark  Stallworth, 
from  the  Birmingham  [Ala.]  Post-Herald,”  Raines  says  in  an  interview  on  the 


second  morning  after  his  anointment. 

Stallworth  is  now  retired.  “I  told  him,  ‘I 
only  have  a  minute,  but  I’m  about  to  go 
downstairs  and  accept  the  executive 
editorship  of  The  New  York  Times.'  He 
was  so  thrilled.  It  meant  a  lot  to  me  to 
call  Clark,  because  I’ve  had  the  benefit 
of  great  mentors  and  role  models 
through  my  career.  Wlien  I  walked  into 
his  newsroom,  I  didn’t  know  how  to 
type.  And  when  I  left  nine  months 
later,  I  had  the  basic  tools  of  reporting 
from  a  really  great  editor  and  teacher.” 

The  Times,  of  course,  has  had  other  distin¬ 
guished  Southerners  as  leaders,  dating  back  to 
the  19th  century  when  Adolph  S.  Ochs,  patriarch 
of  the  family  that  still  owns  the  paper,  became 


publisher  of  the  Chattanooga  Times 
at  age  20.  Two  other  Southerners, 
Clifton  Daniel  (North  Carolina)  and 
Turner  Catledge  (Mississippi),  were 
synonymous  with  the  Times  in  the 
mid-20th  century. 

Does  it  make  any  difference  where 
Raines  is  from?  Maybe  not.  But 
when  he  takes  over  from  Joseph 
Lelyveld  in  September,  he  will  be  the 
first  executive  editor  of  the  Times  in 
more  than  a  generation  who  has  not 
attended  a  New  York  high  school. 

More  than  ever,  the  Times  is  less  a  New  York 
broadsheet  than  America’s  most  influential 
general-interest  daily  newspaper.  “To  have 
Howell  Raines  is  very  healthy,”  says  Gay  Talese, 


Sulzberger  (above)  and 
Raines;  Kindred  spirits 
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Raines,  according  to 
friend  and  former 
colleague,  Alex  S.  Jones, 
“wasn’t  going  to  slit  his 
wrists  if  he  didn’t  get 
this  job  —  but  it  would 
have  been  close.” 
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to  slit  his  wrists  if  he  didn’t  get  this  job  — 
but  it  would  have  been  close. 

“I  know  he  has  had  a  vision  of  what  he 
wants  to  do  with  the  Times  for  many 
years.  He  will  want  to  have  absolute  own¬ 
ership  of  coverage  of  domestic  politics  and 
the  White  House,  for  example.  Now  his 
moment  has  arrived  and  —  stand  back!” 


a  Times  reporter  from  1955  to  1965  and 
the  author  of  the  definitive  history  of  the 
paper,  “The  Kingdom  and  the  Power,” 
published  in  1969.  “He  brings  another 
regional  sensibility  to  his  national  and 
international  sense.  It  gives  to  the 
understanding  of  news  something  more 
than  a  New  York  twist.” 

Raines  takes  over  the  top  editorial  spot 
at  a  precarious  moment  in  the  newspaper 
business,  with  stagnant  circulation,  falling 
advertising  sales,  and  rising  costs.  Though 
gracious  in  his  more  general  ideas,  the  im¬ 
peccably  groomed  and  intensely  focused 
Raines  said  in  his  interview  with  E(3P  that 
he  would  discuss  neither  specific  plans  he 
might  have  for  the  paper  nor  who  his  suc¬ 
cessor  might  be  as  editorial  page  editor. 

He  also  would  not  talk  about  what  was 
perceived  as  a  contest  for  the  executive 
editorship  between  Managing  Editor  Bill 
Keller,  whom  Lelyveld  is  said  to  have 
strongly  preferred,  and  Raines,  who  devel¬ 
oped  a  close  working  and  personal  rela¬ 
tionship  with  the  only  man  whose  vote 
really  counts.  Publisher  Sulzberger. 

“He  has  had  to  be  the  voice  of  both  the 
newspaper  and  Sulzberger,”  says  Talese. 
“As  editor  of  editorial  and  the  Op-Ed  page, 
he  has  shown  that  he  has  tremendous 
Judgment  on  how  to  express  the  voice  of 
The  New  York  Times  every  day.” 

Alex  S.  Jones,  a  former  Timesman  now 
director  of  the  Shorenstein  Center  at 
Harvard  University 
and,  with  Susan  E. 

Tifft,  co-author  of 
“The  Trust:  The 
Private  and  Power¬ 
ful  Family  Behind 
The  New  York 
Times”  suggests 
that  Sulzberger 
and  Raines  have 
become  kindred 
spirits.  “Remember 
that  Sulzberger 
picked  him  out 
years  ago  to  be 
editorial  page 
editor  and  didn’t  know 
him  well  then,”  Jones 
tells  ECfP.  “What  he 
knew  about  him  was 
that  he  was  aggressive 
and  opinionated  —  just 
like  Arthur.  Now  both  have  mellowed  and 
grown  into  their  jobs  together. 

“This  moment  is  what  Howell  has  lived 
his  life  for,”  says  Jones,  who  considers 
Raines  a  friend  and  interviewed  him  for 
his  history  of  the  Times.  “He  wasn’t  going 


Howell  Raines: 
Life  in  ‘Times’ 

1964:  Begins  career  with  the 
Birmingham  (Ala.)  Post-Herald.  Later 
works  for  The  Tuscaloosa  (Ala.)  News 
and  The  Birmingham  News. 

1971:  Becomes  political  editor  of  the 
Atlanta  Constitution. 

1976:  Becomes  political  editor  of  the  St 
Petersburg  (Fla.)  Times. 

1979:  Becomes  Atlanta  bureau  chief  for 
The  New  York  Times.  Later  serves  as  its 
White  House  correspondent  and  chief 
national  political  correspondent,  then 
named  deputy  Washington  editor  in 
1985  and  London  bureau  chief  in  1987. 

1988:  Becomes  Washington  bureau 
chief  for  the  Times. 

1992:  Wins  Pulitzer  Prize  for  article 
“Grady’s  Gift"  in  The  New  York  Times 
Magazine. 

1993- present:  Serves  as  editorial 
page  editor  of  the  Times. 


Not  a  knee-jerk  liberal 

During  Raines’  reign  as  editorial  page 
editor,  the  Times'  pages  have  become  more 
opinionated.  But  even  those  who  may  be  to 
the  right  of  Raines  (who  indeed  expresses 
some  forceful  liberal  thoughts  in  his  1993 
book,  “Fly  Fishing  Through  the  Midlife 
Crisis”)  respect  his  writing  and  his  intellect. 

“He  is  an  immensely  gifted  writer,  and 
that  is  not  altogether  common  in  editorial 
writing,”  says  Dorothy  Rabinowitz,  a 
member  of  The  Wall  Street  JoumaT s 
notably  conservative-leaning  editorial 
board  and  winner  of  the  2001  Pulitzer 
Prize  for  commentary.  “His  editorial  writ¬ 
ing  punch  will  probably  be  missed  there.” 

Jude  Wanniski,  a  former  assistant  edito¬ 
rial  page  editor  at  the  Journal  and  coiner 
of  the  phrase  “supply-side  economics”  has 
been  both  critic  and  admirer  of  Raines. 
“One  of  the  disappointments  I’ve  had  with 
Howell,”  he  says,  “is  that  he  never  made  an 
effort  to  understand  what  the  supply  mod¬ 
el  is  all  about.  They’re  happy  with  the  de¬ 
mand  model. ...  And  if  [the  Times' 

_  editorial  page]  doesn’t  take  it  up, 

■  the  Democratic  Party  won’t  take  it 
up,  and  the  party 
suffers  by  not  having 
I  those  insights. 


president  of  Polyconomics  Inc.,  a  Morris¬ 
town,  N.J.,  company  that  advises  asset 
managers  on  the  financial  impact  of  politi¬ 
cal  events.  “Editorials  became  reported  edi¬ 
torials.  Max  Frankel  had  begun  the  process, 
but  Raines  brought  it  to  a  higher  level. 

Instead  of  getting  mad,  or 
happy,  about  something,  and 
writing  about  that  mood,  you 
made  some  phone  calls  and  got 
information,  so  what  you  get  is 
not  just  opinion  but  informa¬ 
tion  you  don’t  get  elsewhere.” 

But  it’s  superficial  to  present 
Raines  as  merely  a  wily  liberal. 
The  Times'  editorial  board 
took  some  of  its  heaviest  hits 
from  liberals  who  thought  it 
too  harsh  on  the  moral  dilem¬ 
ma  presented  by  former  Presi¬ 
dent  Clinton’s  ethical  lapses. 

“Some  people  I  know 
thought  the  pages  had 
become  too  strident,  too  anti- 
Clinton,”  says  Tom  Wicker,  former 
Times  managing  editor  and  colum¬ 
nist,  now  retired  and  living  in  Vermont. 
“The  late  [_Times  executive]  Sydney 
Gruson  once  told  me  about  spending  an 
entire  evening  with  people  cussing  The 
New  York  Times  editorial  page  because  it 
was  seen  as  anti-Clinton.  Sydney  said,  ‘I 


Fly  Fishing  Through 
the  Midlife  Crisis 


HOTOXWmS 


MOVEMENT  DMIS  IN  THE 
Dra>SOirni  REMEMBERED 

HOmi  RUNES 


A  river  runs  through 
it:  Raines’  literary 
output  slowed  when 
he  became  editorial 
page  editor  in  1993. 


Despite  Wanniski’s  implication  that  the 
Times'  editorial  page  is  a  ghost  limb  of  the 
Democratic  Party,  he  respects  Raines’  thor¬ 
oughness  and  thoughtfulness.  “Raines  did 
preside  over  a  change  in  the  old  knee-jerk 
liberalism  that  existed,”  says  Wanniski,  now 
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Sooner  or  later, 

YD  U  ’  LL  WISH  IT 

WAS  A  TKS  . 


Sooner  or  later,  you'll  wish  for  a  press  with  127  years  of  experience  behind  it.  And  state-of-the-art 
technology  inside  it.  Capable  of  running  up  to  85,000  CPH  while  delivering  higher  quality.  Easily  and 
quickly  serviced,  but  rarely  in  need  of  attention.  Built  to  the  highest  engineering  and  construction 
standards  — reflected  in  reduced  downtime,  stoppages  and  waste.  A  machine  with  the  stamina 
to  stay  in  service  for  at  least  30  years  — a  full  decade  beyond  what  you  could  wish  for  in  a  press. 

But  why  merely  wish  for  a  press  with  such  lasting  qualities?  Make  your  next  investment  a  TKS. 


shaftless  product  line 
has  taken  shaftless  to 


the  next  level  of  durability  and 
simplicity.  This  is 


ColorTop  7000CD 


one  reason  why  over  1,100  cou- 
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can’t  remember  another  time  when 
everybody  spent  the  entire  evening  talking 
about  The  New  York  Times'  editorial  page.’ 
Howell  made  that  editorial  page  interest¬ 
ing,  and  provocative.” 

In  his  interview  with  EisSP,  Raines  said 
he  had  recently  heard  what  he  called  an 
“amusing  story.”  It  seems  that  a  Times 
editorial  had  lauded  U.S.  Sen.  Mitch 
McConnell  for 
cooperating  on  a 
bill  the  newspaper 
liked.  A  Times 
correspondent 
pointed  out  to  the 
Kentucky  Repub¬ 
lican  the  unexpect¬ 
ed  praise  from 
the  paper,  and 
McConnell, 
according  to 
Raines,  said,  “Yes, 

I  know,  my  wife 
had  to  give  me  the  Heimlich  maneuver!” 

Nevertheless,  there  are  those  who 
believe  the  scenario  that  Raines’  ascension 
implies  a  move  on  the  part  of  the  Times 
toward  a  more  outspoken  liberal  advocacy, 
with  Sulzberger’s  blessing.  Others  think 
that’s  nonsense.  “Sulzberger  gave  him  the 
job  not  to  make  the  Times  more  liberal’ 
but  because  he  knows  him  well  and  trust¬ 
ed  him  with  the  business,”  Alex  Jones  says. 

In  any  case,  Raines  is  a  strict  construc¬ 
tionist  when  it  comes  to  journalistic 
principles  and  would  be  loathe  to  let  the 
opinions  expressed  so  forcefully  in  the 
editorial  pages  leak  into  the  news  sections 
over  which  he  will  now  preside.  “He  has 
an  uncompromising  view  of  journalism, 
and  very  high  standards,”  says  Tom  Gold¬ 
stein,  dean  of  the  Graduate  School  of 
Journalism  at  Columbia  University. 

Because  of  the  Times'  mandatory 
retirement  rule  (at  age  65),  Raines,  like 
Lelyveld,  will  serve  no  more  than  seven 
years  in  his  position.  Sulzberger  seems  to 
believe  in  term  limits  for  his  top  editor. 

His  vision,  according  to  Jones,  is  to  give 
editors  “enough  time  to  have  an  impact, 
but  not  grow  stale.” 

What  one  can  look  for  at  the  Times 
under  Raines  is  a  continued  emphasis 
on  clear,  lively  writing  in  every  section 
of  the  paper. 

“One  of  the  great  joys  of  doing  journal¬ 
ism  during  this  period  of  my  career  has 
been  the  infusion  of  literary  narrative 
quality  into  reportage,”  Raines  says.  “I 
don’t  want  to  get  too  theoretical,  but  The 
New  York  Times  is  famous  for  great  fact- 
based  reporting,  and  that  will  remain  the 


core  of  what  we  do.  Starting  20  years  ago 
or  more,  under  Abe  [A.M.  Rosenthal], 

Max  [Frankel]  and  Joe  [Lelyveld],  there 
has  been  an  emphasis  on  fine  writing 
and  readability,  achieved  without  any 
dimunition  of  the  accuracy  of  the 
reporting.  And  that’s  where  we’ll  be.” 

Raines  is  the  author  of  “Whiskey  Man,” 
a  novel,  and  “My  Soul  is  Rested,”  an  oral 
history  of  the 
civil-rights 
movement,  both 
published  in 
1977,  as  well  as 
“Fly  Fishing 
Through  the 
Midlife  Crisis,” 
which  was 
published  in 
1993.  Divorced, 
he  has  two  sons: 

Jeffrey  is  a 
guitarist  with 
the  New  Orleans  funk  band  Galactica, 
while  Ben  is  an  environmental  reporter 
for  the  Mobile  (Ala.)  Register. 

Alabama  getaway 

Alabama  runs  deep  through  Raines. 

His  1992  Pulitzer  Prize  for  feature  writing 
was  for  an  article  in  The  New  York  Times 
Magazine  called  “Grady’s  Gift,”  a  memoir 
of  his  Birmingham  youth  in  the  formative 
years  of  the  civil-rights  movement. 

From  his  newspaper  beginnings  in 
Alabama,  Raines  became  political  editor 
of  the  Atlanta  Constitution,  and  then, 
from  1976  to  1978,  political  editor  of  the 
St.  Petersburg  (Jr\di.)  Times,  before  joining 
The  New  York  Times.  The  St.  Petersburg 
paper  in  those  days  had  a  tone  and  style 
similar  to  The  New  York  Times.  And 
despite  Abe  Rosenthal’s  insistence  that  he 
would  keep  Raines  so  busy  doing  journal¬ 
ism  that  he  wouldn’t  have  time  to  write 
books,  he  says  that  it  is  the  Times  literary 
style  that  he  finds  so  fulfilling. 

“I  never  felt  constrained  by  our 
insistence  on  elegant  language,”  he  says. 

“It  was  a  kind  of  challenge  to  express 
myself  in  the  formal  structure  of  The 
New  York  Times.  I  love  the  look  and  feel 
and  language  of  the  Times.” 

One  wonders,  of  course,  whether  that 
elegant  formalism  applies  to  the  Times' 
recent  tic  of  referring  to  knighted  pop  star  S 
Elton  John  as  “Sir  Elton.”  Raines  laughs.  ^ 

“I’m  not  goin’  down  that  road,  boy!  I  am  ” 

not  goin’  down  that  road,”  he  says.  Septem-  « 
ber  will  be  soon  enough  for  Raines  to  go  » 

down  that  road  —  and  myriad  others  he  a 

has  yet  to  walk  at  The  New  York  Times.  II  S 
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Big-time  reporting  -  and  the  star  system 


BY  JOE  STRUPP 

WHEN  Howell  Raines  ran  The 
New  York  Times’  Washington 
bureau  between  1988  and  1992 
—  his  last  newsroom-management  tour  of 
duty  —  he  emphasized  aggressive  report¬ 
ing,  mobilized  quickly  for  big  stories,  and 
let  rising  stars  flourish,  say  for¬ 
mer  colleagues  and  observers. 

Some  critics,  however,  view 
Raines’  approach  as  having  ad¬ 
vanced  a  star  system  in  the  Washington  bu¬ 
reau  that  gave  support  only  to  his  favorite 
writers,  almost  to  the  point  of  pet  status. 
“He  really  transformed  the  culture  into  one 
where  you  were  in  or  you  were  out,”  one 
former  bureau  employee  tells  EtdP.  “He’d 
close  the  door  and  talk  with  his  pets,  and  if 
you  were  out,  you  were  out.”  (Raines  could 
not  be  reached  for  comment  on  this  story.) 

His  coddling  of  writers,  such  as  Maureen 
Dowd,  is  largely  credited  with  helping  them 
reach  later  levels  of  prominence.  “There 
have  been  scattered  rumblings  about  a  star 
system,”  says  Howard  Kurtz,  media  writer 
for  The  Wdshingiton  Post.  “He  was  a  very 
strong  figure  in  the  bureau  and  occasionally 
rubbed  some  people  the  wrong  way.” 

But  other  veterans,  such  as  David  Com, 
14-year  Washington  editor  for  The  Nation, 
praise  Raines  for  keeping  big  egos  in 
check.  “Managing  that  bureau  is  kind  of 
like  managing  the  New  York  Knicks,” 

Com  says.  “It  has  fading  stars  and  rising 
stars,  and  he  knows  how  to  recognize 
different  talents  and  let  them  write.” 

While  Raines  is  known  as  an  outspoken, 
liberal  voice  on  the  Times  editorial  page, 
his  experience  in  the  Washington  bureau 
shows  a  mix  of  hardline  coverage  on  both 
liberal  and  conservative  issues,  as  well  as  a 
propensity  for  throwing  a  lot  of  resources 
at  big  stories. 

“He  has  a  good  sense  of  where  a  story 
is  headed  and  how  to  get  ahead  of  it,”  says 
Philip  Taubman,  the  Times’  assistant 
editorial  page  editor  who  served  as 
Raines’  deputy  in  Washington.  “He’s 
smart  at  figuring  out  the  different 
pieces.”  Taubman  cites  the  Times’ 
heavy  coverage  of  the  Clarence  Thomas 
hearings  and  the  first  Clinton/Whitewater 
stories  (as  early  as  March  7, 1992)  as 
examples  of  Raines’  approach. 
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Raines  also  is  remembered  for  his  early 
criticism  of  the  Clinton  administration  and 
his  willingness  to  rake  Clinton  over  the 
coals.  “He  was  seen  by  President  Clinton’s 
top  aides  as  having  something  of  a  personal 
gmdge  against  Clinton,”  Kurtz  recalls. 

“For  those  who  think  he  is  some  kind  of  a 
knee-jerk  liberal,  the  tough 
stand  against  Clinton  suggests 
a  different  picture.” 

But  Kurtz  also  points  out 
I  that  Raines  and  the  Times  were  among 
;  the  last  to  cover  the  Gennifer  Flowers  stoiy 
j  in  early  1992,  eventually  giving  only 
j  a  few  paragraphs  to  the  affair,  despite 
full-blown  coverage  from  competitors, 
j  “That’s  one  story  I  think  he’d  like  to  have 
back,”  Kurtz  says. 

When  the  Persian  Gulf  War  broke  out  in 
1991,  Raines  emerged  as  one  of  the  most 
outspoken  critics  of  the  Pentagon’s  efforts 


Kurtz  says  Raines 
can’t  be  pigeonholed. 


to  muzzle  press 
access.  In  his  book, 
“Second  Front; 
Censorship  and 
Propaganda  in  the 
Gulf  War,”  John 
R-MacArthur 
cites  letters  Raines 
wrote  to  the  U.S. 
Defense  Depart¬ 
ment  demanding 
an  end  to  such 
j  practices  as  mUitary  escorts  for  reporters, 
i  In  the  end,  Raines’  experience  in  Wash- 
I  ington  can’t  help  but  raise  speculation  that 
!  he  will  turn  more  attention  to  political  and 
'  government  coverage  as  executive  editor. 

“Washington  correspondents  will  think 
j  this  is  a  good  thing  for  Washington  news,” 

I  Doyle  McManus,  Los  Angeles  Times  D.C. 

'  bureau  chief,  says  of  Raines’  new  post.  “He 
j  likes  politics  and  government,  which  us 
I  Washington  types  think  of  as  the  lifeblood 
I  of  newspaper  reporting.”  11 
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Change 
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Who  will  seize  pulpit  on  editorial  page? 


BY  ALICIA  MUNDY 

IF  MORAL  OUTRAGE  WERE  A  SACRA- 

ment,  Howell  Raines  would  have 
been  canonized  by  now,  instead  of 
merely  promoted  to  executive  editor  of 
The  New  York  Times. 

Of  all  the  Times  editorials  that  have 
borne  Raines’  cognitive  map¬ 
ping,  it  was  the  one  marking 
the  sudden  demise  of  Dale 
Earnhardt  that  seemed  the 
apotheosis  of  the  Raines  regnum.  “Death 
at  Daytona”  might  have  been  a  parody  of  a 
Times  editorial.  It  started  out  normally 
enough,  a  calm  take  on  “the  legendary 
NASCAR  driver  who  died  after  crashing  in 
the  final  lap  of  Sunday’s  Daytona  500,”  an 
event  that  doesn’t  usually  rate  the  Times' 
front  section. 

Then,  only  one  paragraph  later,  the 
editorial  took  a  bizarre  twist,  suddenly 
becoming  a  call  to  arms,  with  demands 
for  new  helmets,  neck  restraints,  and 
“changes  in  the  mind-set  of  many  of 
NASCAR’s  devoted  fans.”  Only  on  Raines’ 
galactic  plane  would  a  simple  obit  for  a 
folk  hero  so  quickly  turn  into  a  cry  for 
regulation  of  stock-car  racing. 

But  that’s  the  thinking  that’s  marked 
Raines’  tenure,  whether  as  Washington 
bureau  chief  or  editorial  page  editor.  Some 
things  merely  trouble  other  people,  but 
Raines  is  usually  outraged.  His  moral 
outrage  over  the  Clinton-Lewinsky 
scandal  drove  the  president  himself  to 
complain  that  Raines  was  pissed  off  be¬ 
cause  Clinton  was  a  Southerner  who,  un¬ 
like  Raines,  didn’t  have  to  leave  the  South 
to  succeed.  The  pieces  on  last  year’s  presi¬ 
dential  election,  Florida  Gov.  Jeb  Bush, 
and  Florida  Secretary  of  State  Katherine 
Harris  burned  holes  in  the  paper.  And  you 
don’t  have  to  read  the  Op-Ed  page  to 
know  exactly  how  outraged  Raines  is 
about  President  Bush’s  proposed  tax  cuts. 

So  what  does  Raines’  promotion  mean 
for  the  Times  —  and  for  the  competition? 
“What  competition?”  says  a  former  editor 
for  The  Washington  Post,  laughing.  The  as¬ 


cendancy  of  the  Times  —  a  much  better 
written  paper  with  better  stories  in  better 
focus  —  has  come  at  the  expense  of  the  Post 
in  recent  years.  And  Raines’  new  job  comes 
at  a  unique  time  for  the  other  papers  that 
have  beefed  up  Washington  coverage  and 
begun  beating  the  Post,  such  as  the  Chicago 
Tribune,  the  Los  Angeles 
Times,  and  USA  Today. 

The  whole  paradigm 
changes,  says  an  editor  at  one 
of  the  national  papers,  if  Raines  pushes  the 
Times  even  further  into  the  spot  as  the  most 
influential  paper  in  Washington.  This  could 
open  the  door  for  another  paper  to  take  the 
No.  2  spot,  instead  of  the  Post,  whose  politi¬ 
cal  coverage  today  is  often  shallow  even  at 
2,000  words. 

If  Raines  fortifies 
the  Times'  stature,  it 
could  also  force  other 
papers,  including  the 
Post,  to  take  a  hard 
look  at  the  direction  of 
their  coverage,  muses  a 
veteran  bureau  chief  at 
another  paper.  If  he 
!  makes  the  Times  the  official  paper  of  the 
anti-Establishment,  “and  does  it  without 
losing  readers  or  impact,  then  the  issue  for 
the  Post,  and  us,  is,  ‘Do  we  follow  suit,  or 
do  we  go  in  the  opposite  direction?’” 

Despite  Raines’  unrepentantly  liberal 
;  politics,  Karen  Hughes,  Bush’s  communi- 
'  cations  director,  told  Washingtonian 
i  magazine  that  the  Times  ranks  with 
USA  Today  and  The  Wall  Street  Journal 
as  the  ones  with  the  best  White  House 
I  connections.  The  Post  came  in  fourth, 
despite  its  own  rightward  editorial  shift. 

Following  the  initial  gasps  of  horror 
;  from  the  GOP  to  the  news  of  Raines’  new 
job,  smart  politicians  immediately  began 
asking  the  $64,000  question:  “Who’s 
gonna  get  the  Op-Ed  pages?”  Those  were 
1  the  first  words  from  someone  close  to 
i  Speaker  of  the  House  J.  Dennis  Hastert, 

!  R-Ill.  “That’s  what  we  want  to  know.” 
i  A  staffer  who  works  for  Minority 


Leader  Dick  Gephardt,  D-Mo.,  echoes  that 
sentiment:  “It’s  the  editorials  that  drive 
people  nuts.  Who’s  getting  that  job?”  One 
health-care  lobbyist  was  even  asked  by  his 
client  to  see  what  could  be  learned  about 
Raines’  successor. 

The  assumption,  mistaken  perhaps,  is 
that  the  Op-Ed  pages  have  more  clout  in 
Washington,  and  that  Raines’  promotion 
may  have  a  silver  lining  for  his  targets: 
Republicans,  Democrats,  the  wealthy, 
big  business.  “The  executive  editor  does 
not  dictate  the  news,”  says  a  former 
Clinton  aide. 

But  those  who  remember  Raines’  time 
in  Washington  disagree.  He  was  known  as 
a  hands-on  bureau  chief  whose  opinions 
and  experience  were  frequently  reflected 
in  his  reporters’  stories.  It’s  not  going  too 
far  to  say  he  made 
Maureen  Dowd  — 
and  her  “politics  of 
personality”  style. 
Raines’  direction  was 
“breakthrough,”  says 
the  former  Post  editor. 

“It  was  Howell  who 
really  changed  the 
front-page  coverage  of 
politics  with  the  [first]  Bush  administra¬ 
tion,”  he  explains.  “He  had  Maureen  doing 
takes  on  Bush’s  quirks  —  like  the  speed-golf 
piece.”  That  story  showed  the  president 
golfing,  hut  hardly  enjoying  it:  going 
through  the  motions,  rushing  to  the  end  of 
the  course,  a  parable  of  Bush’s  presidency. 
“It  was  done  by  Maureen,  but  it  ran  where 
it  did  because  of  Howell,”  he  says. 

The  Times'  recent  improvements  will 
he  Joe  Lelyveld’s  legacy.  “Frankly,  all 
!  Howell  has  to  do  is  keep  doing  what 
Lelyveld  did  and  hell  succeed,”  says  an 
editor  from  L.A.  But  with  Raines’  well- 
I  developed  ego  and  desire  to  mark  his  turf, 

!  change  at  the  Times  is  not  only  certain  — 

!  it’s  too  small  a  word  for  what  a  worried 
Washington  will  expect.  11 

i  Mundy  is  “The  Pack  Rat”  columnist  for 
\  E&P,  Washington  bureau  chief  for  Media- 
I  week,  and  editor  at  large  for  Adweek 
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tity  sales!  Phone;  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc  .com 

JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION 
SALES  LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL 
Sale  Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 


Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 
(970)  493-0470ext.  109 
for  a  confidential  consolation 


COIMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or  Web 
Ad  Sales.  Production,  Billing,  Invoicing  and 
Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  driver!!  See  it  at 
www.abelson.com/publishing.htm 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


-  Over  125  New  Career  Opportunities!  - 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com  - 
Free  to  Candidates!  303-368-5900 

FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


-HELP  WANTED- 


ACADEMIC 


GENERAL  MANAGER 

Webster  University  in  St.  Louis  seeks  grad¬ 
uate  assistant/general  manager  to  work 
with  campus  weekly.  The  Journal,  for  the 
2001-2002  academic  year.  Position  re¬ 
quires  minimum  enrollment  of  6  hours  grad¬ 
uate  work  per  semester,  as  well  as  25-30 
hours  per  week  working  with  the  newspaper. 
This  can  be  a  two-  year  appointment 
through  to  the  completion  of  the  MA  degree. 
Position  carriers  an  $11,500  stipend 
for  the  year  and  tuition  waivers. 

BA  or  BJ,  strong  writing  ability,  computer 
and  copy  editing  skills  a  must.  Professional 
experience  on  a  paper  and  Internet  home 
page  is  a  plus.  Send  resume,  references 
and  writing  samples  to;  Prof.  Don  Corrigan, 
Journal  Adviser,  Webster  University  School 
of  Communications,  470  East  Lockwood 
Ave.,St.  Louis,  MO  63119. 

Application  deadline:  June  15,  2001 

ADMINISTRATIVE 

GENERAL  MANAGER 

Our  family-owned  group  operates  with  a 
sense  of  urgency  each  and  every  day.  If 
you’ve  got  the  experience  and  track  record 
we  may  have  the  right  compensation/bene- 
tit/relocation  package  and  fit  for  you  with  an 
opportunity  to  manage  two  paid  weekly 
newspapers  and  companion  shopper  in  a 
competitive  and  beautiful  upper  Midwest  lo¬ 
cation.  Letter  telling  us  what  you’re  worth 
and  resume,  in  confidence,  will  receive  ac¬ 
knowledgement  if  not  an  interview.  If  you 
can  sell  us  on  you,  we  can  darn  sure  sell  you 
on  us.  Reply  to: 

Box  2161,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 

PUBLISHER 

To  lead  the  Grand  Haven  (Ml)  Tribune,  a 
10,300-circulation  six-day  newspaper  on 
the  beautiful  shore  of  Lake  Michigan.  You’ll 
replace  a  publisher  who’s  being  promoted 
effective  at  the  end  of  this  year  to  one  of 
our  larger  papers.  We’re  a  family-owned 
group  that  gives  its  publishers  plenty  of 
running  room.  Applicants  should  have 
strong  hands-on  newspaper  management 
experience  and  a  record  of  creativity  and 
accomplishment  against  serious  competi¬ 
tion.  Internet  savvy  and  computer  literacy 
are  a  big  plus.  Write  (please  don’t  call)  with 
resume/references/salary  history  to: 

David  Rau,  chairman,  Reflector-Herald,  Inc. 
17  Pope  Avenue,  Executive  Park  Suite  3A 
Hilton  Head  Island,  SC  29928 
An  equal  opportunity  employer 

ACADEMIC 


ADMINISTRATIVE 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


ADVERTISING 


CLASSIFIED  ADVERTISING  SUPERVISOR 
The  European  Stars  &  Stripes,  a  daily  news¬ 
paper  based  in  Griesheim  Germany,  has  an 
immediate  opening  for  a  Classified  Advertis¬ 
ing  Supervisor.  Responsibilities  include  su¬ 
pervising  staff  of  Classified  Sales  Associ¬ 
ates  in  daily  liner  and  display  advertising,  to 
include  classified  special  sections  and 
other  products  and  sales  promotions  initia¬ 
tives.  Coordinates  with  the  Marketing  direc¬ 
torate  for  regular,  effective  print  and  broad¬ 
cast  media  promotion  of  the  classified  ad¬ 
vertising  activity.  Responsible  for  regular 
telemarketing  solicitation  of  local  retail  ac¬ 
counts,  providing  the  Advertising  Manager 
with  regular  updates  on  new  target  accounts 
and  past  solicitation  performances. 
Sells  to  and  maintains  a  core  business 
while  maintaining  a  constant,  consistent,  fo¬ 
cus  on  solicitation  activity.  Actively  takes 
and  solicits  classified  business  when  not 
otherwise  occupied  in  supervisory  functions 
and  duties.  Requirements:  two  years  expe¬ 
rience  selling  classified  advertising  for  a 
daily  or  weekly  newspaper,  to  include  one 
year  in  a  supervisory  capacity.  National 
Agency  Check,  works  evenings  and  week¬ 
ends,  files  annual  Financial  Disclosure  state¬ 
ment.  Send  a  cover  letter  and  resume  to: 
European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
Announcement  NAF  SS01028 
Open  to  U.S.  citizens  only 
International  01149-6155-601433/207 
E-mail:  jobs@maiLestripes.osd.mil 

LOCAL  SALES  SUPERVISOR 
Live  and  work  in  one  of  the  most  beautiful 
and  historic  cities  on  the  East  Coast! 
Charleston  is  booming,  and  we  are  looking 
for  a  mid-level  sales  supervisor  to  manage 
a  staff  of  six  to  eight  salespeople.  This  po¬ 
sition  reports  to  the  Local  Sales  Manager.  If 
coaching,  selling,  and  forecasting  are  your 
strengths,  we  need  to  talk.  Please  send 
your  cover  letter  and  resume  to: 

Zach  Payer,  LSM,  The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  294034800 


EOE 


ACADEMIC 


SCRIPPS  HOWARD  PH.D.  FELLOWS 


The  E.W.  Scripps  School  of  Journalism  at  Ohio  University  seeks  mid-career 
professionals  from  advertising,  broadcast  news,  magazines,  newspapers, 
and  public  relations  to  be  Scripps  Howard  Teaching  Fellows  in  its  three-year 
Ph.D.  program.  The  program,  among  the  best  in  the  country  in  mass 
communication,  will  pay  fellows  $21,000  a  year  plus  tuition,  renewable  for 
two  years.  Master’s  and  GRE  required.  Deadline  for  all  application  materials: 
February  15,  2002.  Contact: 

Daniel  Riffe 
(740)  593-2597 

Program  information:  www.scripps.ohiou.edu 
Applications:  www.ohiou.edu/-gradstu/apps.htm 


C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  MAY  28,  2001 
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Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


Fax :  (646)  654-5312 


MMACMAHON@EDITORANDPUBLISHER.COM 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Times  Herald-Record  has  an  immediate 
opening  tor  an  Advertising  Director  to  su¬ 
pervise  the  newspaper’s  105-member  staff. 
Located  in  the  mid-Hudson  Valley  area  of 
New  York  (60  minutes  north  of  NYC),  the  ' 
newspaper  is  part  of  Ottaway  Newspapers, 
the  community  newspaper  subsidiary  of 
Dow  Jones  &  Co.,  Inc.  Responsibilities  in¬ 
clude  supervision  of  all  advertising  functions  i 
from  sales  to  production.  Qualified  ap¬ 
plicants  will  have  previous  experience  in  i 
newspaper  advertising  management  at 
small  and  mid-size  daily  newspapers.  Sue-  j 
cessful  candidate  will  be  able  to  manage  in 
a  team-based  environment,  building  team 
consensus  among  the  advertising  manage¬ 
ment  staff  and  across  the  department.  Can¬ 
didate  must  also  possess  experience  in 
selling  print  products  on  the  web.  We  seek 
someone  who  can  be  a  mentor,  coach, 
teacher  and  counselor  to  our  ad  employees. 
Excellent  communicative  skills  and  profes¬ 
sional  demeanor  are  essential  for  this  posi¬ 
tion.  Send  your  resume  and  cover 

letter  to:  „  ,  cu  i 

Dennis  J.  Sheely 

Director  of  Sales  and  Marketing 
The  Times  Herald-Record 
P.O.  Box  2046,  Middletown,  NY  10940 
E-mail:  dsheely@th-record.com 


ADVERTISING 


DIRECTOR  OF  SALES  AND  MARKETING 
The  Gainesville  Sun  and  Ocala  Star-Banner 
have  clustered  their  distinct  publications  to 
create  a  daily  combined  circulation  market 
of  110,000.  We  are  looking  for  a  creative 
advertising/marketing  executive  to  lead  our 
classified,  retail  and  marketing  efforts  in 
North  Central  Florida.  This  two-county  area 
is  known  as  the  home  of  the  University  of 
Florida  in  Gainesville  and  hundreds  of 
beautiful  horse  farms  in  Marion  County. 
Marion  County  is  one  of  the  fastest-growing 
communities  in  Florida. 

Candidate  should  be  a  hands-on  high 
energy  individual  with  excellent  people 
skills  and  a  great  track  record. 

Owned  by  the  New  York  Times  Co.  and  an 
equal  opportunity  employer  we  offer  excel¬ 
lent  benefits,  relocation,  pension,  401(k) 
program,  superior  health  insurance,  and 
stock  options. 

i  If  you  are  interested  in  joining  us  in  this 
j  newly  created  market  opportunity  please 
j  send  your  resume  and  cover  letter  to: 

The  Gainesville  Sun 
Attn:  Jim  Doughton,  Publisher 
P.O.  Box  147147 
Gainesville,  FL  32614-7147 

Or  E-mail:  jim.doughton@gvillesun.com 


ADVERTISING 


Lee  Enterprises  is  seeking  an  assertive, 
goal-oriented  individual  as: 

RETAIL  ADVERTISING  MANAGER 
of  their  daily  newspaper  in  La  Cross,  Wis¬ 
consin.  Primary  responsibilities  include  re¬ 
cruiting,  hiring,  training  and  coaching  a 
team  of  newspaper  advertising  sales  pro¬ 
fessionals  to  create  advertising  solubons  to 
an  ever-increasing  number  of  long-term  cus¬ 
tomers. 

The  Successful  Candidate  will  demonstrate 

•  a  history  of  successfully  coaching  sales¬ 
people  to  develop  new  customers  and 
create  win-win  business  partnerships  with 
existing  customers 

•  a  pattern  of  success  in  marketplaces  that 
are  extremely  competitive 

•  an  assertive  approach  to  achieving  reve¬ 
nue  and  customer  satisfaction  goals 

•  ability  to  create  new  revenue  ideas 

•  the  ability  to  consistently  listen 

•  a  commitment  to  providing  ongoing  sales 
training 

•the  ability  to  maintain  budgeted  cost  of 
sales 

The  La  Crosse  Tribune  offers  an  excellent 
benefit  package  including  medical,  dental, 
vision,  life,  dependant  life  and  long¬ 
term  disability  insurance  plus  dollar- 
for-dollar  matched  401(k),  profit  sharing 
and  stock  purchase  plans. 

Interested  candidates  should  apply  by 
June  15th  to: 

Meribeth  Cantania 

Regional  Human  Resources  Director 
Lee  Enterprises 
401  Third  Street  No. 

La  Crosse,  Wl  54601 


ADVERTISING  DIRECTOR 
Are  you  a  sales  leader?  Coast  Weekly, 
Monterey’s  County’s  alternative  newspaper 
and  recipient  of  over  40  editorial  and  adver¬ 
tising  awards  is  looking  for  a  display  Ad  Di¬ 
rector.  The  position  entails  all  aspects  of 
sales  management.  A  strong  track  record 
in  print  advertising  and  or  sales  manage¬ 
ment.  Coast  Weekly  is  the  largest  circula¬ 
tion  newspaper  in  a  culturally  and  geo¬ 
graphically  attractive  area.  This  is  an  oppor¬ 
tunity  to  join  a  dynamic  company  in  growing 
community.  Great  benefits.  Cover  letter,  re¬ 
sume  to:  Erik  Cushman,  Coast  Weekly,  668 
Williams  Ave.,  Seaside,  CA  93955. 
or  email:erik@coastweekly.com 

ONLINE  SALES  DIRECTORS 
Hiring  sales  pros  to  cover  the  West  Coast 
and  the  Southeast  regions.  Successful  can¬ 
didates  will  have  newspaper  sales  manage¬ 
ment  experience,  be  very  aggressive,  have 
successful  sales  history  and  a  strong  entre¬ 
preneurial  motivation.  Call  on  newspapers 
and  sell  profitable  online  services  that  cre¬ 
ate  new  revenues  for  newspapers.  Internet 
savvy  OK  but  not  mandatory.  Salary  plus 
high  commissions  and  possible  equity  for 
right  candidate.  Write  or  E-mail: 

Al  Corey,  President,  Print2web 
2600  9th  Street  North,  Suite  500 
St.  Petersburg,  FL  33704 
acorey@print2webcorp.com 


"1  thought  it'l  toulti  (Xinichute  Ix-himi  ent-mx 
lincN  in  a  way  ami  join  the  joumalistk'  pnifes- 
sion,  that  1  could  Ix-gin  to  let  my  iXTS|Xvtive 
alxHJt  (lolitR.s  seep  in  ami  maytx’  influence 
the  pa-sentation  of  |X)litics." 

-.Rilin  F  Kenixdx.lr.  I-llitiir.(.eotgL-.  hX-O-hW 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
up  and  comers!  Competitive  compensation 
+  stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 
Or  Fax:  (510)  841-5695 


ASSISTANT 

CLASSIFIED  ADVERTISING  MANAGER 
3-5  years  sales  management  experience. 
Very  competitive  market  environment  in  ma¬ 
jor  Metro  area.  Benefits  package,  salary  to 
$75K,  plus  bonus  and  commission.  Send 
qualifications  and  salary  requirements  to: 

Box  2154,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
The  Des  Moines  Register,  a  155,000  daily, 
and  250,000  Sunday,  Gannett  newspaper, 
has  an  opening  for  a  single  copy  sales  man¬ 
ager  with  previous  single  copy  sales,  circu¬ 
lation  marketing  and  operations  experience. 
This  is  primarily  a  sales  position  and  does 
not  manage  the  trucking  and  delivery  of  the 
newspaper.  This  position  requires  a  high 
energy  individual  who  can  grow  the  number, 
motivate  a  department  of  sales-oriented  in¬ 
dividuals,  and  conbnually  introduce  and  exe¬ 
cute  innovative  ideas,  programs  and  promo- 
bons  that  will  result  in  increased  sales.  Can¬ 
didate  must  have  direct  sales  experience 
and  be  proficient  in  Excel  and  Word;  famil¬ 
iarity  with  the  AS400  system  would  be  a 
plus.  A  positive  can-do  approach,  strong 
customer  service  skills,  and  a  drive  for  ad¬ 
vancement,  are  necessary  for  consideration 
for  this  position.  We  offer  a  competitive 
salary,  commission  plan,  and  an  excellent 
benefits  package.  Please  send  resume,  in¬ 
cluding  salary  history  to: 

The  Des  Moines  Register 
c/o  Craig  Hester 
715  Locust  Street 
Des  Moines.  lA  50309 
Or  Fax:  (515)284-8067 
E-mail :  chester@dmreg.com 

CIRCULATION  MANAGER  —  Immediate 
opening  for  circulation  manager  (circulabon 
5,000  daily)  at  Manistee  News  Advocate, 
located  in  resort  community  of  Manistee  on 
Lake  Michigan.  Ideal  candidate:  1  or  more 
years  of  prior  circulation/newspaper  expert 
ence,  professional,  enthusiastic  and  the 
ability  to  work  well  independently.  The  posF 
tion  offers  competitive  salary  with  benefits. 
Send  letter  of  application,  resume,  salary 
requirements: 

The  Pioneer  Group 
Cheryl  Rosen,  Human  Resources 
502  N.  State  Street.  Big  Rapids,  Ml  49307 
Or  E-mail:  crosen@pioneergroup.net 
by  June  10,  2001 


ACADEMIC _  !  _ ACADEMIC 


BELO  DISTINGUISHED  CHAIR  IN  JOURNALISM 
MEADOWS  SCHOOL  OF  THE  ARTS 
SOUTHERN  METHODIST  UNIVERSITY,  DALLAS,  TEXAS 


The  Belo  Distinguished  Chair  is  being  established  to  provide  visionary  leadership  for  the 
Division  of  Journalism.  The  ideal  candidate  will  have  experience  in  and  enthusiasm  for 
building  a  distinguished  program  in  convergence  journalism  which  combines  print,  elec¬ 
tronic  media,  and  web-based  initiatives.  The  holder  of  the  Belo  Distinguished  Chair  also 
serves  as  Chair  of  the  Division  of  Journalism  and  reports  to  the  Dean  of  The  Meadows 
School  of  the  Arts. 

QUALIFICATIONS; 

•  Ph.  D.  preferred/Graduate  degree  with  a  record  of  distinguished  accomplishments 
considered 

•  currency  in  professional  and  academic  areas 

•  ability  to  generate  public-private  partnerships  between  academic  and  professional 
communities 

•  sophisticated  development  and  outreach  skills 

•  administrative  talent  in  managing  a  diverse  talent  pool 

•  strategic  abilities,  courage  and  doggedness  in  programmatic  planning  and 

implementation 

•  enthusiasm  for  day-to-day  operations  of  the  Division  including  budget  and  scheduling 
oversight,  recruitment  of  students  and  faculty,  annual  review  processes,  hiring, 
renewal,  tenure  and  promotion 

RANK:  Professor  with  tenure 

SALARY:  Commensurate  with  experience  and  qualifications 

STARTING  DATE;  January  1,  2002  or  as  soon  as  selected  candidate  is  available 

NOMINATIONS  AND  APPLICATIONS; 

Candidates  are  requested  to  submit  a  letter  of  application,  a  current  curriculum  vita,  and 
the  names,  addresses  and  phone  numbers  of  five  references.  Nominations,  applications, 
and  requests  for  additional  information  should  be  addressed  to: 

Dean  Carole  Brandt,  Chair  -Search  Committee 
Belo  Distinguished  Chair  in  Journalism 
Meadows  School  of  the  Arts,  P.O  Box  750356 
Southern  Methodist  University 
Dallas.  TX  75275-0356 

The  Search  Committee  will  begin  its  review  of  applications  on  or  about  August  10,  2001 
with  campus  visits  beginning  in  September.  To  ensure  full  consideration  for  the  position, 
applications  must  be  postmarked  on  or  before  August  10th.  The  committee  will,  howev¬ 
er,  continue  to  accept  applications  until  the  position  is  filled  and  will  notify  all  candidates 
of  its  employment  decision. 

Southern  Methodist  University  will  not  discriminate  in  any  employment  practice,  educa-  I 
tion  program,  or  educational  activity  on  the  basis  of  race,  color,  religion,  national  origin,  ■ 
sex,  disability,  or  veteran  status.  SMU’s  commitment  to  equal  opportunity  includes  non¬ 
discrimination  on  the  basis  of  sexual  orientation.  ] 
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CIRCULATION 


STATE  ZONE  MANAGER 
A  150,000  daily  and  250,000  Sunday  Gan¬ 
nett  newspaper  located  in  the  Midwest  is 
searching  for  an  ambitious  and  effective 
zone  manager.  Candidates  with  2-3  years 
circulation  experience,  or  equivalent  man¬ 
agement  skills  are  invited  to  apply.  A 
strong  work  ethic  and  desire  to  succeed 
are  the  qualities  most  desired.  We  offer  ex¬ 
cellent  compensation  along  with  commis¬ 
sion  and  benefit  package,  including  medical, 
dental,  life  insurance,  retirement,  401(k)  and 
great  growth  opportunities;  all  in  a  very  af¬ 
fordable  location.  Employment  is  contin¬ 
gent  on  passing  a  pre^mployment,  post  of¬ 
fer  drug  test.  Fax  resume  with  salary  histo¬ 
ry  to  Bill  Seemiller  at  515-286-2547  or 
e-mail  to:bseemiller@dmreg.com. 

CIRCULATION  ACQUISITION  AND 

RETENTION  MANAGER  j 

The  Press  of  Atlantic  City  j 

a  Southern  NJ  Newspaper  i 

Responsibilities  involve  planning,  directing  I 
and  monitoring  new  subscriber  sales  and  I 
retention  programs  to  increase  home  j 
delivery.  I 

Manages  and  oversees  telephone,  crew, 
and  kiosk  contractors.  Formulates  and  im¬ 
plements  all  circulation  sales  alliances,  and 
retention  field  sales  programs.  Revenue 
and  expense  controlling  and  forecasting 
responsibilities  as  well  as  handling  person¬ 
nel  functions. 

A  college  degree  and  a  minimum  of  four 
years  related  experience.  A  working  knowl¬ 
edge  of  word  processing  and  spreadsheet 
programs  necessary.  The  individual  must 
be  familiar  with  all  telemarketing  govern¬ 
mental  regulations  along  with  knowledgea¬ 
ble  innovative  circulation  acquisition  and  re¬ 
tention  strategies.  Send  resumes  to:  j 

Human  Resources  Department  1 

South  Jersey  Publishing  Company  j 

1000  W.  Washington  Avenue  | 

Pleasantville,  NJ  08232  i 


EDITORIAL 


COPY  EDITOR 

The  News  Herald  in  beautiful  Panama  City,  ' 
Florida,  is  anticipating  copy  desk  openings. 
Looking  for  one  or  two  years'  experience  ; 
or  a  sharp  recent  college  grad. :  Must  have  i 
solid  editing  skills  and  be  able  to  paginate  : 
in  Quark.  Send  resume  to  Hal  Foster,  The  ; 
News  Herald,  P.O.  Box  1940,  Panama  ! 
City,FL  32402. 

_  _  ...  I 

JAPAN  CORRESPONDENT 
Want  to  be  a  foreign  correspondent?  Can  i 
you  handle  covering  the  president,  foreign  i 
intrigue,  spy  planes,  nuclear  submarines, 
aircraft  carriers  and  the  1.37  million  excep¬ 
tional  men  and  women  who  comprise  the  ; 
U.S.  military?  Want  to  report  and  write  ' 
about  exotic  and  fascinating  cultures 
around  Asia?  International  issues  are  erupt-  ; 
ing  fast  and  furiously  around  our  reader  ar¬ 
ea.  Join  Pacific  Stars  and  Stripes,  the  inde¬ 
pendent  daily  newspaper  published  for  the 
U.S.  military  overseas,  serving  readers  in  . 
Japan,  Okinawa,  Korea,  Guam,  Australia,  ' 
the  Philippines,  Thailand  and  more.  You’ll 
report  on  everyone  from  the  president  to 
five-star  generals  and  admirals,  to  the  guys 
swabbing  the  decks.  Because  we  staff  10  ' 
bureaus  around  the  Pacific,  this  job  de¬ 
mands  a  self-starter,  someone  who  is  com-  j 
fortable  and  happy  to  work  alone,  who  hits  ; 
the  ground  running  every  day.  By  covering 
a  military  “city,”  your  beats  will  span  from 
cops  to  the  courthouse,  the  mayor  to  the  ’ 
public  works  department.  U.S.  citizenship,  | 
three  years  or  more  experience  reporting  ; 
and  writing  for  a  daily  newspaper,  and  bas-  , 
ic  news  photography  skills  are  required. 
Competitive  salary  and  excellent  benefits. 
Send  resume  by  June  23,  2001  to: 

Pacific  Stars  and  Stripes 
Attn:  Civilian  Personnel 
Unit  45002,  APO  AP  96337-5002 
Email  to:  jobs-pss@stripes.osd.mil 

Fax  011  (81-3)3403-5493  ; 

AN  EQUAL  OPPORTUNITY  EMPLOYER  | 


EDITORIAL 


EDITOR/SUN  VALLEY  IDAHO 
Live  and  work  in  one  of  the  top  recreational 
areas  in  the  country.  As  the  editor  of  this  7 
time  winner  of  the  Idaho  Press  Club’s  Gen¬ 
eral  Excellence  award  for  weeklies,  you’ll 
work  closely  with  reporters,  photographers, 
staff  and  community  members.  Proficiency 
in  Quark,  Photoshop  and  page  design  on 
Mac’s  desired. 

You  must  share  our  passion  for  he  environ¬ 
ment,  wildlife,  local  news  and  quality  of  life 
to  move  this  newspaper  forward.  This  is  a 
great  opportunity  to  lead  your  first  news 
department  or  bring  your  skills  to  a  news¬ 
paper  that  is  celebrating  120  years  of  pub¬ 
lishing.  Salary  and  full  benefits  package. 

Send  a  cover  letter  and  resume  to: 

Jeffrey  S.  Bertz,  Publisher 
The  Wood  River  Journal 
15  East  Bullion 
Hailey,  ID  83333 
E-mail:  publisher@wrjournal.com 


ASSOCIATE  EDITOR  &  WEB  REPORTER 
ASSOCIATE  EDITOR:  Experienced  journalist 
needed  by  national  business  publication 
covering  the  recreational  marine  industry. 
Strong  writer/reporter  able  to  handle  break¬ 
ing  news  and  in^lepth  features  with  insight, 
clarity,  accuracy.  We’re  looking  for  a  pro¬ 
fessional  who  consistently  generates  story 
ideas  and  prefers  enterprise  stories  to  fol¬ 
lowing  the  pack.  Must  know  how  to  build  a 
source  network  that  keeps  you  on  top  of 
the  news.  Prefer  business  reporting  experi¬ 
ence;  will  train  experienced  reporter  with 
strong  interest  in  learning  to  cover  an  in¬ 
dustry.  Occasional  reporting  for  our  daily 
news  web  site,  but  most  of  this  job  is  writ¬ 
ing  for  our  monthly  4K;olor  magazine. 

WEB  REPORTER:  Report, write,  edit  break¬ 
ing  news  for  daily  web  site  of  the  leading 
business  magazine  covering  the  boating  in¬ 
dustry.  Journalism  experience  necessary. 
Will  train  a  general  news  reporter  who 
wants  to  cover  business. 

Competive  pay/benefits  for  both  positions, 
in  a  great  place  to  live  and  work.  Some  na¬ 
tional  travel.  Submit  resume,  writing  sam¬ 
ples  to:  Tom  Hubbard,  Editor,  Soundings 
Trade  Only,  35  Pratt  Street,  Essex,  CT 
06426. 


GENERAL  ASSIGNMENT  REPORTER 
The  Daily  Iberian,  an  award-winning, 
15,000-circulation,  7-day  newspaper  in  the 
heart  of  Cajun  Country,  is  seeking  a  general 
assignment  reporter  to  cover  our  outlining 
communities.  Degree  in  journalism  or  relat¬ 
ed  field  preferred.  Send  cover  letter, 
resume  and  clips  to  Jim  Smith,  Managing 
Editor,  The  Daily  Iberian,  P.O.  Box  9290, 
New  Iberia,  LA  70562: 

or  fax  to  (337)  367-9640  or  email  to: 
dailyiberian@bellsouth.net 


ASSISTANT  CITY  EDITOR  sought  for  an 
award-winning  daily  in  the  foothills  of  the  Si¬ 
erra  Nevada.  Responsibilities  include  editing 
news  and  coordinating  features  and 
special  sections.  Journalism  or  related  de¬ 
gree  and  relevant  newspaper  experience 
required.  Photo  experience  a  plus.  Send 
cover  letter,  resume,  and  at  least  12  of 
your  best  clips/editing  samples  to:  City  Edi¬ 
tor  Judy  Brill,  The  Union,  464  Sutton  Way, 
Grass  Valley  CA  95945  or  email  to: 
judyb@theunion.com 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
I  The  Columbus  Dispatch,  an  award-winning 
j  newspaper  in  Ohio’s  capitol  city,  also 
named  one  of  the  “10  that  do  It  right”  by 
Editor  and  Publisher,  is  looking  for  a  leader 
who  can  guide,  assist  and  motivate  report- 
I  ers.  The  emphasis  first  is  on  a  leader.  We 
i  want  somebody  who  understands  reporters 
’  and  the  complexity  of  their  jobs,  who  can 
:  work  with  them  to  brainstorm  creative  story 
:  ideas  and  improve  their  reporting  and  writ- 
i  ing.  You  must  be  able  to  work  well  with 
I  people  and  we  value  good  reporting,  writing 
and  editing  skills.  We  want  to  see  clips 
;  both  from  your  reporting  career,  as  well  as 
i  stories  or  projects  you’ve  guided  as  an 
editor.  If  you’re  interested,  please  send  a 
cover  letter,  resume  and  clips  to: 

'  The  Columbus  Dispatch 

Human  Resources  Department 
Attn:  Kimberly  Barleycorn 
34  South  Third  Street 
Columbus,  OH  43215 

ASSISTANT  METRO  EDITOR 
The  Corpus  Christ!  (TX)  Caller-Times,  an 
award-winning  Scripps  Howard  newspaper, 
needs  an  assistant  metro  editor.  Contact 
,  Libby  Averyt,  P.O.  Box  9136,  Corpus 
I  Christi,  TX  78469. 

SENIOR  WRITER/EDITOR,  PUBLIC  AFFAIRS 
:  You  will  oversee  the  entire  publication 
'  cycle,  from  conception  to  execution,  of  a 
respected  academic  journal.  You  will  also 
share  responsibility  for  writing  and  editing 
j  other  corporate  publications  that  advance 
the  mission  and  goals  of  the  College  Board. 
In  addition,  you  will  help  to  produce  a  mem- 
1  bership  newspaper  and  other  corporate 
publications  and  write  op«d  pieces  and  let- 
I  ters  for  external  magazines  and  newspa¬ 
pers.  B.A.  essential,  M.A.  desirable:  seven 
to  ten  years  experience  in  writing  and  pub¬ 
lishing  for  scholarly  or  literary  publications. 

:  Knowledge  of  education  issues  required, 
j  Salary  is  commensurate  with  experience. 

I  The  College  Board  offers  an  outstanding 
'  benefit  package,  which  includes  an  excep- 
I  tional  pension  plan,  tuition  reimbursement 
j  for  employees  and  their  dependent  children, 

;  and  four  weeks  vacation.  EOE.  Please 
'  send  resume  and  cover  letter  to: 

jhamill@collegeboard.org 
i  fax  (212)  713-8184,  or  mail  to  The  College 
!  Board,  45  Columbus  Avenue,  New  York,  NY 
i  10023,  Attn:  J.  Hamill.  The  College  Board 
!  is  a  national  nonprofit  membership  associa- 
'  tion  dedicated  to  preparing,  inspiring  and 
j  connecting  students  to  college  and  oppor¬ 
tunity  with  a  commitment  to  equity  and  ex- 
!  cellence.  Among  its  better-known  programs 
i  are  the  SAT,  the  PSAT/NMSQT,  the  Ad¬ 
vanced  Placement  Program  (AP)  and  Pace- 
I  setter. 


I  MANAGING  EDITOR 

;  Expanding  to  Vegas,  upscale  glossy  adult 
j  entertainment  guide  is  looking  for  a  knowl¬ 
edgeable,  irreverent,  boldly-original  and 
multi-task  oriented  person.  Send  resume 
and  salary  requirements  to: 

Playtime  Magazine 
ATTN:  Mr.  Crosby 
FAX  TO:  602438-8524 
E-MAIL  TO:  wrcplaytime@hotmail.com 
SEND  TO:  2404  W.  Huntington  Dr. 
Tempe,  AZ  85282 
www.editorandpublisher.com 


SEVEN-DAY  AM  daily  in  Zone  2  seeks  expe¬ 
rienced  daily  newspaper  professional  to 
grow  home  delivery,  single  copy,  and  NIE 
while  delivering  over-the-top  customer  serv¬ 
ice  in  this  highly  competitive  market.  Join 
this  rapidly  expanding  public  company  with 
enormous  growth  potential.  Send  letter  of 
application,  resume,  and  salary  history  to: 
(General  Manager,  The  Middletown  Press 
2  Main  Street,  Middletown,  CT  06457 
Or  E-mail:  lfabrizio@journalregister.com 
Equal  Opportunity  Employer 

ALASKA! 

CIRCULATION  DIRECTOR 
Morris  Communications  Corporation  is 
seeking  a  strong  manager  with  excellent 
marketing  skills  to  serve  8,500  circulation 
paper  in  beautiful  Southeast  Alaska.  Position 
oversees  6  day  a  week  delivery  and  robust 
mailroom  operation.  Excellent  salary, 
bonus,  benefits  and  401(k).  Send  resume 
and  salary  history  to:  Don  Smith,  Publisher, 
Juneau  Empire,  3100  Channel  Dr.,  Juneau, 
AK  99801. Or:  dssmith@juneauempire.com. 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com^pportunities 

C4  EDITOR  &  PUBLISHER  CLASS 


I  GENERAL  ASSIGNMENT  REPORTER  needed 
I  for  growing  community  near  Las  Vegas.  Re- 
j  cent  grads,  and  recent  applicants  (we  may 
I  have  lost  your  resume)  welcome, 
j  Contact  Marie  at  :(775)  727-5102 


MANAGING  EDITOR 

j  Take  charge  managing  editor  sought  for 
I  the  Estes  park  Trail  Gazette  located  in  the 
I  beautiful  Rocky  Mountains.  Editor  will  lead  a 
j  newsroom  staff  of  five  in  continuing  to  im- 
j  prove  our  award  winning  bi-weekly.  Candi¬ 
date  will  have  solid  experience  with  man¬ 
agement  background,  pagination,  layout 
skills  and  can  maintain  a  news  edge.  Excel¬ 
lent  pay  and  benefits  package.  Send  cover 
letter,  resume  and  salary  requirements  to: 
Bill  Ferguson,  Publisher,  Estes  Park  Trail 
Gazette,  P.O.  Box  1707,  Estes  Park,  CO 
80517.  E-mail:  bill@eptrail.com. 

MANAGING  EDITOR 

Savvy  pro  sought  for  a  hands-on  job  guiding 
the  deadline  creation  of  our  mid-sized 
a.m.  daily  30  miles  west  of  Cleveland.  Sig¬ 
nificant  daily  newspaper  experience  re¬ 
quired.  You’ll  work  with  a  young,  talented 
staff  and  a  strong  editor  in  chief.  We’ve 
been  judged  best  in  our  class  in  Ohio  nine 
of  the  last  15  years.  Send  resume  and 
work  samples  to:  John  G.  Cole,  Editor,  The 
Morning  Journal,  1657  Broadway,  Lorain, 
OH,  44052. 
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EDITORIAL 

THE  CHRONICLE  OF  HIGHER  EDUCATION,  a 

ASSISTANT  MANAGING  EDITOR  -  SPORTS  | 

EDITORIAL  WRITER 

ASSISTANT  SPORTS  EDITOR 

weekly  national  newspaper,  seeks  an 
aggressive  and  resourceful  reporter  to  help 
cover  the  business  side  of  colleges  and 
universities. 

The  reporter  will  cover  a  wide  range  of 
topics,  from  the  management  of  Ivy  League 
universities  to  the  struggle  for  survival  by 
hundreds  of  America’s  smallest  colleges, 
from  town-gown  relations  to  protests  about 
university  investments  and  apparel  made  by 
sweatshop  laborers.  The  reporter  needs  to 
be  interested  in  all  aspects  of  running  a 
university,  from  the  legal-affairs  office  to 
the  cafeteria.  Money  permeates  everything 
in  academe,  just  like  everywhere  else.  The 
best  candidates  will  know  how  to  follow  it. 
Some  experience  covering  business  is 
preferred. 

The  reporter  will  write  in-depth  features  and 
investigative  stories  for  the  weekly  Chroni¬ 
cle,  and  will  also  write  breaking  stories  for 
the  Chronicle’s  Web  site,  which  is  updated 
daily.  The  site  was  a  finalist  this  year  for  a 
National  Magazine  Award. 

The  ideal  candidate  will  be  a  skillful  writer 
capable  of  breaking  down  complex  stories 
into  flowing  narratives,  a  self-starter,  and 
someone  who  can  develop  a  network  of 
sources  among  analysts,  administrators, 
consultants,  faculty  members,  and  interest 
groups. 

The  Chronicle  is  known  for  its  generous 
benefits  package  and  competitive  pay. 
Reporters  unstintingly  travel  the  nation  cov¬ 
ering  stories,  and  the  Chronicle  emphasizes 
the  professional  development  of  its  writers. 
The  Chronicle  is  an  equal  opportunity 
employer. 

Candidates  must  have  at  least  3-5  years 
of  journalism  experience.  Please  send 
resume,  cover  letter,  and  no  more  than  8 
clips  to: 

Martin  Van  Der  Werf 

Senior  Editor-Money  and  Management 
The  Chronicle  of  Higher  Education 
1255  23rd  Street,  NW,  Suite  700 
Washington,  DC  20037 

SPORTS  EDITOR 

Award-winning  small  daily  needs  young 
sports  writer  ready  for  the  jump  into  the  ed¬ 
itor’s  seat.  Entry  level  position  in  terms  of 
salary,  but  room  for  growth.  Must  be  VERY 
hard  working  ,  willing  to  work  nights,  and 
have  knowledge  of  Quark.  Fastest  growing 
area  of  Louisiana  30  minutes  from  New  Or¬ 
leans.  Resumes:  Managing  Editor  Kevin  Chi- 
ri,  P.O.  Box  910,  Slidell,  LA  70459. 

Fax:  (504)  6434966 

sport^e’dItor 

The  Sedalia  Democrat,  a  top-notch  small 
daily  near  Kansas  City,  is  seeking  a  sports 
editor  to  join  our  staff  of  15.  Our  next 
sports  editor  will  produce  a  lively  section 
with  an  emphasis  on  prep  coverage  and  ar¬ 
resting  enterprise  work.  Professional  news¬ 
paper  experience  required.  Reply  with  a  let¬ 
ter,  clips  and  references  to:  Oliver  Wiest, 
editor;  P.O.  Box  848;  Sedalia,  MO  65302. 
(800)892-7856. 

CITY  EDITOR 

Are  you  a  creative,  team-building  city  editor 
who  can  write  well,  line  edit,  coach  and  re¬ 
member  details?  If  so,  the  award-winning 
Times  Recorder  wants  you.  Send  resume 
and  clips  to  Editor  Marisa  Porto,  34  S. 
Fourth  Street,  Zanesville,  OH  43701. 

Or  E-mail:  mporto@nncogannett.com 

www.edltorandpublisher.com 


The  Portland  Press  Herald/Maine  Sunday 
Telegram,  Maine’s  largest  news  gathering 
organization,  located  in  beautiful  and  his¬ 
toric  downtown  Portland,  seeks  an  experi¬ 
enced  editor  to  oversee  its  award  winning 
sports  section.  The  Assistant  Managing  Edi¬ 
tor  -  Sports  is  responsible  for  working  with 
writers  and  columnists  on  story  selection, 
ideas  and  quality  issues  as  well  as  working 
with  sports  editors  on  design,  content, 
headlines  and  other  production  issues.  The 
Assistant  Managing  Editor  is  also  responsi¬ 
ble  for  representing  the  sports  section  in 
relations  with  readers  and  the  public. 
MINIMUM  REQUIREMENTS: 

•  Previous  experience  at  a  daily  newspaper 

•  Knowledge  of  newspaper  production 
•Bachelor’s  degree  or  significant  profes¬ 
sional  experience  required 

•  Experience  in  a  management  position 
preferred 

•  Knowledge  of  local,  college  and  profes¬ 
sional  sports  preferred 

Interested  applicants  should  submit  a  letter 
of  interest  and  resume  to: 

Assistant  Managing  Editor  -  Sports  search 
The  Portland  Press  Herald  & 

Maine  Sunday  Telegram 
Human  Resources  Office 
390  Congress  Street,  Portland,  ME  04104 
Equal  Opportunity  Employer 

DEFENSE  REPORTER 

Enterprising  reporter  sought  to  cover  De¬ 
fense  Department  programs  and  policies  of 
interest  to  the  global  aerospace  and  de¬ 
fense  business  for  Aerospace  Daily,  the  dai¬ 
ly  business  and  intelligence  service  for  the 
industry  published  by  McGraw-Hill’s  Aviation 
Week  Group. 

Based  at  the  Pentagon,  with  some  travel. 
At  least  three  years  of  reporting  experience, 
strong  writing  and  reporting  skills  required. 
Knowledge  of  aerospace,  defense, 
or  both,  desirable.  Superior  salary,  benefits 
and  advancement  opportunities  with  a 
growing,  worldwide  multimedia  communica¬ 
tions  company.  EOE  M/F/D/V. 

Send  resume  and  cover  letter  by  E-mail  to: 

aerospacedaily@AviationNow.com 
by  fax  to  (202)  383-2438,  or  by  mail  to; 

Lee  Ewing,  Editor-in-Chief,  Aerospace  Daily 
1200  G  Street  NW,  Washington,  DC  20005 
EOE  M/F/DA 
See  wrww.mcgraw-hill.com 
and  www.AviationNow.com 

SPORTS  EDITOR  for  PM  daily  in  beautiful 
Finger  Lakes  region  of  NY.  Focus  is  on  high 
school  sports,  but  we  also  need  someone 
who  can  keep  staff  on  top  of  horse  racing 
track  and  coordinate  coverage  with  our 
50,000  circulation  group  of  weeklies  that 
surround  nearby  Rochester.  Send  resume, 
clips  to  Bob  Matson,  executive  editor.  Daily 
Messenger,  73  Buffalo  Street,  Canandai¬ 
gua,  NY  14424. 

SPORTS  REPORTER 

The  Dickinson  Press,  an  award  winning, 
quality  driven  daily  has  an  immediate  open¬ 
ing  for  a  sports  reporter.  The  Press  is  part 
of  Forum  Communications  and  located  in 
an  outdoorsman’s  paradise.  Please  send 
resume  and  clips  to:  Brian  Alexander,  The 
Dickinson  Press,  P.O.  Box  1367,  Dickinson, 
ND  58601  or  e-mail  to; 

balexander@thedickinsonpress.com 


If  you  value  the  opinions  of  others  but  are 
not  easily  turned  from  your  own,  if  the  inter¬ 
view  remains  as  favored  a  tool  for  your  re¬ 
search  as  a  Web-site  report,  and  if  your  edi¬ 
torial  writing  compels  with  its  logic  and  en¬ 
gages  with  its  passion,  sensitivity  and  wit. 
The  News-Journal,  a  100,000  circulation 
daily  newspaper  in  Daytona  Beach,  FL, 
would  like  to  talk  with  you  about  joining  our 
editorial  board.  Send  resume  and  work 
samples  to;  David  Wiggins,  editorial  editor. 
The  News-Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

Fax:  (386)  258-1577 

Or  E-mail  to:  david.wiggins@news-jrnl.com 
EDITOR 

THE  MILLERTON  NEWS 
Editor/reporter  for  The  Millerton  News,  Mill- 
erton,  NY.  Salary,  benefits,  401(k).  Small 
Country  Paper,  Great  Location.  Contact 
Janet  Manko,  The  Lakeville  Journal  Compa¬ 
ny,  P.O.  Box  1688,  Lakeville,  CT  06039. 

Or  E-mail:  publisher@lakevillejournal.com 

BUSINESS  AND  LIFESTYLES  REPORTERS 
The  Waterloo  Courier,  a  50,000  p.m.  daily 
in  northeast  Iowa,  needs  self-starters  with  a 
high  curiosity  level  on  our  Business  and 
Lifestyles  beats.  Show  us  your  enterprise. 
Send  resume  and  clips  to  Saul  Shapiro,  Ed¬ 
itor,  Waterloo  Courier,  P.O.  Box  540,  Wa¬ 
terloo,  lA  50701. 

ALASKAN  WEEKLY  seeks  experienced  re¬ 
porter.  Earn  S525-600  per  week  plus  relo¬ 
cation  assist.  Fax  or  e-mail  cover  letter,  re¬ 
sume  and  5  clips  to;  (907)  7724871  or 
“publisher”  at:  www.petersburgpilot.com 
Phone:  (907)772-9393 

EDITORIAL 


Assistant  sports  editor  opportunity  at  The 
(Raleigh,  N(j)  News  &  Observer,  a  consistent 
APSE  award  winner  covering  the  Atlantic 
Coast  Conference,  an  NHL  franchise, 
and  some  of  the  best  professional  golf  and 
auto  racing  in  the  country.  We  expect 
strong  sports  knowledge,  solid  news  judg¬ 
ment,  top-flight  people  skills  and  the  ability 
to  plan  and  execute  innovative  coverage. 
Minimum  three  years  print  reporting  and 
two  years  supervisory  experience  required. 
Send  resume,  clips,  references  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street,  Raleigh,  NC 

MANAGING  EDITOR 

The  Call,  serving  Northern  Rl  and  Southern 
MA,  is  looking  for  a  managing  editor  to  di¬ 
rect  a  staff  of  25.  This  7  day,  15,000  cir¬ 
culation  newspaper  needs  a  leader  with 
managerial  experience,  pagination  and  de¬ 
sign  skills.  Contact: 

Craig  R.  Graves,  Publisher,  The  Call 
75  Main  Street,  Woonsocket,  Rl  02895 
Or  E-mail:  cgraves@journalregister,com 

COPY  EDITOR 

The  Cape  Cod  Times,  a  50,000-circulation 
daily  newspaper  in  Hyannis,  Mass.,  needs 
an  intelligent  and  aggressive  editor  for  its 
night  desk  operation.  Prior  newspaper  ex¬ 
perience  is  critical.  The  ideal  candidate  will 
have  experience  in  wire  editing  and  page 
layout  also.  Mail  materials  to  Craig  Scott, 
night  editor.  Cape  Cod  Times,  319  Mam 
Street,  Hyannis,  MA  02601.  E-mailed  letters 
and  resumes  accepted  at; 

cscott@capecodonline.com 

EDITORIAL 


No  Bureaucrat)  Need  Apply 

I  New  Times,  the  nation’s  largest  and  most-honored 

publisher  of  alternative  newsweeklies,  is  seeking 
an  editor  for  its  Phoenix  flagship  paper. 

Editors  shouldn’t  devote  their  time  to  meetings, 
memos,  committees,  or  pushing  paper.  A  good 
editor  is  first,  last,  and  always  a  journalist.  And 
good  editors  have  built  Phoenix  New  Times  into 
the  best  newspaper  in  Arizona. 

The  next  editor  will  work  closely  with  an  accomplished  staff  which 
routinely  wins  top  journalism  honors.  New  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six  years  running. 
Staffers  are  regularly  recognized  in  such  contests  as  Missouri  LifesuTe, 
IRE,  John  Bartlow  Martin,  the  Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience  crafting 
stories  in  magazine  style,  and  reporting  chops  that  can  shred  a 
blowhard  in  30  seconds  or  less. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217  _ 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 
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Phone:  1-888-825-9149 


CLASSiFlEO  ADVERTISING 


MMACMAHON@EDITORANDPUBLISHER.COM 


Fax :  (646)  654-5312 


HPREUSS^  EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


MANAGING  EDITOR 

Las  Vegas  Weekly,  Southern  Nevada’s  alter¬ 
native  voice  is  seeking  a  strong  leader  with 
a  proven  track  record  in  managing  staff  and 
developing  editorial  direction.  Successful 
candidate  will  have  strong  editing  ability, 
good  background  in  features,  dining,  film 
and  music  coverage. 

Must  be  fluent  in  Quark  Xpress.  We  offer  a 
competitive  salary  pkg.  with  excellent  bene¬ 
fits.  Interested  candidates  should  submit 
resume,  cover  letter,  clips  and  salary  re¬ 
quirements  to: 

Greenspun  Media  Group 
Attn:  Human  Resources 
2290  Corporate  Circle  Dr.,  Ste.  250 
Henderson,  NV  89014 
Fax:  (702)  9524099 
)ohn. ottone@vegas.com 

ROOM  TO  WRITE 

New  Times,  the  nation's  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
It  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We're  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  ability  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed  sto¬ 
ry  ideas  about  the  city  in  which  they  live  to: 
Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 


ADMINISTRATIVE 


EDITORIAL 


REPORTER  -  Five-day  Palatka  (FL)  Daily 
News  needs  experienced  reporter  who  can 
cover  our  best  assignments  with  quality  and 
quantity.  Check  the  map.  A  great  job  is 
available  now  in  a  great  place.  E-mail: 
rstarr@palatkadailynews.com 


FINANCE 


I  MULTI-MEDIA  COMPANY  located  in  the 
Southwest  searching  for  an  individual  to  ad- 
j  minister  and  manage  their  corporate  finan- 
j  cial  department.  This  position  manages  a 
corporate  staff  along  with  co-managing  ac¬ 
counting  staff  at  outlying  media  locations. 
The  preferred  candidate  for  this  position 
should  be  a  CPA  with  a  minimum  of  5  years 
of  upper  level  accounting  management  ex¬ 
perience  in  the  media  business.  This  is  an 
;  excellent  opportunity  for  an  individual  with 
I  PBS  experience  to  join  a  fast  growing  com- 
;  pany  with  accelerated  growth  and  new 
technology  as  part  of  their  strategic  plan. 
EEOE.  Please  mail  your  resume  to: 

Box  2092,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 


PRESSROOM 


PRESS  OPERATOR 

i  Palatka  (FL)  Daily  News  seeks  experienced 
I  Goss  Community  operators.  Full-  and 
j  part-time  positions  available.  E-mail  to: 

kwilliams@palatkadailynews.com 


i  "Tile  newspajKT  can  Ix’come  tlie  rixk  of 
I  tile  community,  .separating  water-cixtler 
I  talk  from  the  truth." 

I  -I>an  Riither,  (;BS  Neves  ;tnchi  ir,  1998 


ADMINISTRATIVE 


Recruitment  Specialists 

Some  of  our  current  as.signments: 

■  Retail  AdvertiMiiiK  Manager  -  Midwest  daih  newspapcT 
(2().()(M)  to  lO.(MN)  cireulation)  in  need  of  *1  person  in 
advertising;  creative  leader;  motivator;  exceptional  compan> 
and  benefits;  Sf^O-STO.OOO  compensation. 

■  C^ontroUcr  -  Daily  newspaper  in  Ohio  (circulation 

10. (HM)  to  20,<KK))  needs  financial  manager  experienced 
in  monthly  P  Sl  L  statements,  general  accounting;  oversees 
three  jx'rson  staff;  $5()-$(>0.0(K)  comjx'nsation. 

■  Advertising  Director  -  Midwest  daily  newspaper 
(IS.OtK)  to  30.0(K)  circulation)  i<K>king  for  experienced 
leader;  able  to  handle  a  multitude  of  tasks  simultaneously  ; 
g(H)d  opportunity. 

Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  I’arkway,  Suite  240  ■  Inverness,  IL  60067 
H47. 963. 9300  ■  mm2Ca>voyager.net  ■  fax  847.934.6607 
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PRESSROOM 


Bartash  is  a  7  day,  24  hour  printing  op¬ 
eration  that  seeks  an  experienced  press¬ 
room  supervisor  that  has  the  ability  to 
commit  to  tight  deadlines,  work  under 
pressure  while  providing  excellent  print 
quality.  The  supervisor  has  the  responsi¬ 
bility  to  manage  a  press  crew  of  20  to 
operate  four  press  lines.  Ideal  candidate 
will  have  press  experience  on  a  Commu¬ 
nity,  Suburban,  and  Tensor  press  units. 
Special  consideration  will  be  given  to 
candidates  that  have  printing  experience 
with  quarter-folds,  on-line  glue  and  proc¬ 
ess  color.  This  is  a  pivotal  role  that  re¬ 
quires  planning,  management  skills  and 
the  ability  to  produce  bottom-line  results 
by  streamlining  the  production  process. 
Submit  your  resume  to: 

Bartash  Printing 
Attention:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)  724-1700 
Fax:  (215)  724-3849 


PRESSROOOM  MANAGER 
The  Amarillo  Globe-News,  a  Division  of  Mor¬ 
ris  Communications  Corp.,  is  seeking  an  ex¬ 
perienced  Pressroom  Manager.  The  indi¬ 
vidual  in  this  position  must  have  metro  dou¬ 
ble  width  press  experience.  Will  be  respon¬ 
sible  to  cover  four  10-hour  shifts,  producing 
the  morning  paper.  This  position  reports  to 
the  Pressroom  Superintendent.  Excellent 
mechanical  and  people  skills  required.  We 
offer  a  competitive  salary  with 
full  company  benefits  program,  including 
medical  and  dental  insurance,  paid  vacation, 
holidays  and  sick  leave.  An  excellent 
401(k)  plan  is  available. 

Please  respond  directly  to:  Ed  Chamblin, 
Human  Resources  Director,  Amarillo 
Globe-News,  900  S.  Harrison,  Amarillo,  TX 
79166.  Phone:  (806)  345.3333  Fax:  (806) 
345-3370. 


PRODUCTION/TECH 

PRODUCTION  ASSISTANT  MANAGER 
The  San  Jose  Mercury  News,  a  Knight  Rid- 
der  paper,  is  looking  for  a  Product  Distribu¬ 
tion  Center  Ass’t  Manager  to  oversee  all 
mailroom  operations  and  staff.  You  will  also 
manage  daily  press  and  insert  runs,  handle 
personnel  related  problems  and  the 
scheduling  and  staffing  of  production  runs. 
A  HS  diploma,  minimum  of  5  yrs  experience 
in  a  newspaper  production  environment  and 
extensive  knowledge  of  all  mailroom  equip¬ 
ment  are  required.  Must  be  flexible  with 
work  hours,  have  excellent  written  and  ver¬ 
bal  communication  skills  and  the  ability  to 
adhere  to  daily  production  deadlines.  Com¬ 
prehensive  benefits  package  and  opportuni¬ 
ties  for  career  growth.  E-mail  resume  to: 
jobs@sjmercury.com  or  mail  resume  to: 
HR,  c/o  San  Jose  Mercury  News,  750  Rid- 
der  Park  Dr.,  San  Jose,  CA  95190.  EOE. 


PRODUCTION/TECH 


PRODUCTION  MANAGER 
Daily  newspaper  in  southeast  Arizona  with 
full  commercial  print  schedule  seeks  pro¬ 
duction  manager.  Quality  minded,  well  or¬ 
ganized,  problem  solver,  hands-on  supervi¬ 
sor.  Goss  Community  press  and  must  know 
all  facets  of  prepress.  Apply  to:  Philip  Vega, 
GM,  The  Herald,  102  Fab  Ave.,  Sierra  Vista, 
AZ  85635. 


-POSITIONS  WANTED- 


EDITORIAL 


INCREASE  OVER  50  DEMOGRAPHIC  with 
mature  sophisticated  humorous  look  at 
overwhelming  science,  technology  and  life 
style  changes.  Seasoned  journalist,  http:/- 
/www.sherryart.com/oldestwoman  -  Reply:- 
columnist@sherryart.com. 


EXPERIENCED  sports-writer/photographer 
with  15  years  of  experience  is  looking  to 
relocate  in  the  west.  I  have  covered  all  the 
prep  sports  and  take  excellent  action  pho¬ 
tos.  Experienced  with  Macintosh,  PC  com¬ 
puters.  I  am  available  for  a  personal  inter¬ 
view  at  your  convenience.  Doug  Law 
(7751-625-4945;  dlaw@fiberpipe.net. 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 


MARKETING 


www.editorandpublisher.com 
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Culture  Trends 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 

The  HoUywoodReporter’s  Box  Office 

For  weekend  ending  May  21, 2001 

This  Last  3-Day  Days  In  Total 

Week  Week  Picture  Weekend  Gross  Release  Gross  Sales 

1  New  Shrek  42,347,760  5  42,;187,;148 

2 

1 

The  Mummy  Returns 

20,435,840 

17 

146,450,900 

potential.  Of  the  videos  desig- 

3 

2 

A  Knight’s  Tale 

10,406,8:16 

10 

31,87:1,171 

nated  as  Buzzworthy,  the  vast 

4 

New 

Angel  Eyes 

9,225,575 

3 

9,225,575 

majority  have  been  certified 
gold  or  platinum. 

5 

3 

Bridget  Jones’  Diary 

3,730,451 

38 

56,534,427 

6 

4 

Along  Came  a  Spider 

2,352,157 

45 

67,651,167 

Week  of  5/21/01 

7 

5 

Driven 

1,827,516 

24 

29,026,703 

8 

8 

Blow 

1,401,608 

45 

49,565,919 

Artist/Group:  Nikka  Costa 

Song/ Video:  "Like  a  Feather" 

Album:  Everybody  Got  Their 
Something... 

Talk  about  being  born  into  music. 
Costa  sang  at  the  age  of  five  with 

Don  Ho,  who  was  produced  by  her 

9 

6 

Spy  Kids 

1,286,388 

52 

103,544,406 

10 

9 

Memento 

1,280,291 

66 

11,990,528 

11 

7 

Crocodile  Dundee  in  L.A. 

1,207,435 

31 

22,472,490 

12 

10 

The  Tailor  of  Panama 

667,039 

52 

11,477,105 

13 

12 

Joe  Dirt 

456,815 

40 

26,492,669 

14 

11 

Kingdom  Come 

425,281 

40 

22,103,187 

father  -  who  in  turn  worked  with 

15 

18 

Crouching  Tiger,  Hidden  Dragon 

395,399 

164 

126,071,283 

Frank  Sinatra.  Her  music  leans 

more  towards  a  fusion  of  rock  and 
soul  (which  recently  landed  her  on 
the  Chris  Rock  Show),  but  not  a 

16 

19 

Traffic 

323,878 

145 

123,083,548 

17 

34 

The  Golden  Bowl 

285,506 

24 

663,a35 

18 

17 

Enemy  at  the  Gates 

282,472 

66 

50,507,5:1:5 

bad  way  to  start  anyway...  ! 

19 

13 

Chocolat 

264,134 

157 

70,527,706 

20 

22 

0  Brother,  Where  Art  Thou? 

256,179 

150 

43,410,848 

Artist/Group:  Craig  David 
Song/Video:  "Fill  Me  In" 

Album:  Born  to  Do  It 

Likening  his  sound  to  legends 

Stevie  Wonder  and  Michael 

Jackson  as  well  as  the  under- 

21 

21 

Heartbreakers 

252,026 

59 

39,886,i»00 

22 

28 

Exit  Wounds 

246,842 

66 

51,090,044 

23 

23 

Amores  Peros 

224,857 

52 

4,314,019 

i 

24 

26 

With  a  Friend  Like  Harry 

217,925 

31 

854,077 

25 

29 

The  Mexican 

187,763 

80 

66,588,591 

appreciated  Terence  Trent 

26 

New 

Moulin  Rouge 

167,540 

3 

167,540 

D’arby,  David’s  album  is  set 

27 

27 

Cast  Away 

147,364 

150 

232,844,706 

for  release  in  the  U.S.  in  July. 

At  age  18,  he  became  the  youngest 
British  male  to  score  a  #1  UK  hit. 

He  has  scored  seven  international 

28 

16 

One  Night  at  McCool’s 

144,931 

24 

6,091,109 

29 

24 

Someone  Like  You 

140,275 

52 

26,944,088 

30 

15 

The  Forsaken 

140,149 

24 

6,651.764 

#rs  overall... 

©2001  MTV 

©2001  The  Hollywood  Reporter 
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Culture  Trends 


MTV  Top  20  i 
U.S.  Countdown 

Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

Week  of  5/21/01 

This 

Week 

Last 

Week 

Weeks 
on  Chart 

Artist 

Album 

1.  Christina  Aguilera/Lil  Kim/Pink/Mya 

1 

1 

2 

Destiny’s  Child 

Survivor 

“Lady  Marmalade” 

2 

2 

4 

Janet  Jackson 

All  for  You 

2.  Nelly  “Ride  Wit  Me” 

i 

3  _ 

3 

7 

2Pac 

Until  the  End  of  Time 

1  ^ 

4 

3 

Case 

Open  Letter 

3.  Staind  “It’s  Been  Awhile” 

1 

5 

5 

8 

112 

Part  III 

4.  Eve  w/  Gwen  Stefani  “Blow  Your  Mind” 

i 

6 

6 

10 

Eve 

Scorpion 

5.  Snoop  Dogg  “Lay  Low” 

I  7 

7 

4 

Sunshine  Anderson 

Your  Woman 

8 

11 

9 

Tank 

Force  of  Nature 

6.  Janet  Jackson  “All  for  You” 

1 

9 

10 

7 

India.Arie 

Acoustic  Soul 

7.  Jennifer  Lopez  “Play” 

8.  Fatboy  Slim  “Weapon  of  Choice” 

I  10 

13 

9 

Jaheim 

Ghetto  Love 

©2001  Billboard/SoundScan,  Inc. 

9.  Sunshine  Anderson  “Heard  it  All  Before” 

r 

10.  Tantric  “Breakdown” 

Top  Country  Albums 

11.  Train  “Drops  of  Jupiter” 

12.  Unkin  Park  “Crawling” 

Compiled  from 

This  Last 
Week  Week 

a  national  sample  of  retail  store  sales. 

Weeks 

on  Chart  Artist 

Album 

13.  Dream  “This  is  Me” 

1 

1 

3 

Tim  McGraw 

Set  This  Circus  Down 

2 

5 

51 

Lee  Ann  Womack 

I  Hope  You  Dance 

14.  R.  Kelly  “Fiesta  Remix” 

1 

3 

2 

41 

Soundtrack 

Coyote  Ugly 

15.  G-Dep  “Let’s  Get  It” 

4 

3 

23 

Soundtrack 

0  Brother,  Where  Art  Thou? 

i 

16.  Missy  Elliot  “Get  UR  Freak  On” 

5 

4 

4 

Brooks  &  Dunn 

Steers  &  Stripes 

17.  Stella  Soleil  “Kiss  Kiss” 

1 

1 

6 

- 

1 

Billy  Gilman 

Dare  to  Dream 

7 

9 

33 

Kenny  Chesney 

Greatest  Hits 

18.  2Pac  “Until  the  End  of  Time” 

8 

8 

31 

Sara  Evans 

Born  to  Fly 

19.  Sum  41  “Fat  Lip” 

9 

17 

80 

Toby  Keith 

...Like  Me  Now? 

20.  Uncle  Kracker  “Follow  Me” 

10 

10 

89 

Dixie  Chicks 

Fly 

i 

©2001  MTV 

©2001  Billboard/SoundScan,  Inc. 

of  the  speakers  at  the  San  Francisco  confab. 

Other  subjects  that  will  be  addressed  by- 
speakers  or  might  come  up  informally  in¬ 
clude  online  rights,  video  columns,  the 
trend  toward  shorter 
columns,  and  the 

move  by  some  papers  V  < 
to  use  free-lance 
instead  of  full-time 
columnists.  > 

The  NSNC,  like  ^ 

other  growing 

groups,  may  also  ad-  , 

dress  internal  topics  PBtBF  R0W6 
such  as  sponsorships  Columnist,  “S.D. 
(for  instance,  the  San  Union-Tribl-ne 
Francisco  Chronicle  is  funding  the  NSNC’s 
Herb  Caen  Memorial  Notes-Items  Award) 
and  w'hat  the  mix  should  be  between  frm 
and  education.  “We  need  a  social  compo¬ 
nent,  but  have  to  be  primarily  concerned 
with  supporting  members  in  their  jobs," 
said  Row-e,  who  praised  his  presidential 
predecessor,  Regina  Brett  of  The  Plain 
Dealer  in  Cleveland,  for  being  one  of 
those  working  to  make  the  NSNC  a  more 
professional  organization. 

Row-e,  45,  is  an  award-winning  colum¬ 
nist  for  The  San  Diego  Union-Tribune 
serving  a  2000-02  term  at  the  helm  of 
NSNC  (http://www.columnists.com).  i 


Organization  prez  says  its  S.F.  conference  may  include  discussion 
of  the  importance  of  columnists  in  these  days  of  conglomeration 


BY  DAVE  ASTOR 

Given  that  National  Society  of  Newspaper 
Columnists  (NSNC)  members  chronicle  and  exam¬ 
ine  their  communities,  perhaps  it’s  appropriate  for 
them  to  meet  in  San  Francisco  this  week.  After  all, 
San  Francisco  Chronicle  and  San  Francisco  Examin¬ 
er  stafters  will  be  among  the  speakers  at  the  May  31-June  3  event. 
Both  dailies  have  new  owners,  and  a  topic  that  may  come  up  at  the 

conference  is  the  importance  of  columnists  paper  can  maintain  a  sense  of  community-,” 

as  many  papers  change  hands  and  become  said  NSNC  President  Peter  Rowe, 

part  of  chains  usually  headquartered  out  Ben  Bagdikian,  who  has  written  exten- 

of  town.  “Columnists  are  one  way  a  news-  sively  about  media  monopolies,  will  be  one 


In  brief 

Congressional 
‘Peanuts’  prize 


TuUSMAe.  5<X  P^ePONCrS 

APg.  enouoH  POR  MU 
AA©  that's  THATl 


AAC  DOnT  VOu  RC3U. 
eves  AT  M(,  VOUIM&  iAOVl 


PEANUTS”  CREATOR  CHARLES  SCHULZ 

will  be  awarded  posthumously  the 
Congressional  Gold  Medal  at  a  June 
7  ceremony-  in  Washington. 

Schulz’s  family  will  accept  the  medal  — 
first  given  to  George  Washington  —  in 
front  of  attendees  expected  to  include 
President  Bush,  cartoonists,  and  others. 

When  the  prize  was  proposed  last  year, 
it  was  blocked  by  a  U.S.  senator.  But  Marie 
Woolf,  a  cartoonist  working  for  Sen.  Orrin 
Hatch,  R-Utah,  succeeded  in  getting 
Hatch  to  intervene  with  his  colleague. 


A  new  comic  strip  emerges  from  the  creative  oven  of  “Garfield”  cartoonist  Jim  Davis  of  Universal. 

Mouse  draw-ings  hadn’t  reached  $1  million 
May  19  when  halted  after  the  credibility-  of 
an  online  bidder  couldn’t  be  verified.  Other 
cartoon  items  were  also  sold  that  day-  (no 
official  price  total  yet)  and  still  other  items 
w-ill  be  offered  when  the  auction  resumes. 

The  museum  was  the  subject  of  National 
Cartoonists  Society  debate  last  year  when  a 
minority  of  the  NCS  board  questioned 
whether  the  museum  had  the  long-term  fi¬ 
nancial  viabilitv  to  merit  an  NCS  donation. 


et  cetera 


Guy  GILCHRIST’S  DAILY  “MUDPIE”  AND 
Sunday  “Night  Lights  &  Pillow  Fights” 
cartoons  go  from  self-syndication  to  Copley 
News  Service.  ...  ScreamingMeoia  names 
Kevin  Clark  chairman.  Jay  Chiat  chairman 
emeritus.  Clark  continues  as  CEO,  then  re¬ 
mains  chairman  after  a  new  CEO  is  chosen. 
SM  is  also  offering  airline  passengers  news 
and  travel  info  via  “Connexion  by  Boeing.” 


Cartoon  auction  extended 

Less  than  $100,000  was  raised  at  a 
May  19  auction  in  New  York  to  benefit 
the  struggling  International  Museum  of 
Cartoon  Art  in  Boca  Raton,  Fla.  But 
bidding  may  resume  on  June  2  or  3. 
Bidding  on  a  set  of  73-year-old  Mickey 


This  spld’s  for  Jim  Davis 

“Garfield”  creator  Jim  Davis  and  Brett  Koth 
will  co-bake  a  “Mr.  Potato  Head”  comic  for 
Universal  Press  Syndicate  starting  July  16. 
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Shareholders  to  vote  on  Norske  Skog  Canada  deal  in  two  weeks 

BY  JIM  ROSENBERG 

An  appellate  court  tossed  out  its  first  lawsuit, 
and  a  superior  court  passed  on  its  second.  Now  Cer¬ 
berus  Capital  Management  is  snarling  a  third  time. 

A  subsidiary  of  the  investment  company  named  for 
the  three-headed  hound  of  hell  has  filed  a  new  suit  in 
British  Columbia  Supreme  Court  against  Pacifica  Papers  Inc.;  its 
chairman,  J.  Trevor  Johnstone;  and  its  suitor,  Norske  Skog  Canada 
(NSC).  With  a  18.9%  stake,  the  subsidiary  is  the  Vancouver-based 

newsprint  manufacturer’s  largest 

BRITISH 
COLUMBIA 


MMPBELLIIIVEII 


POWELL  RIVEB 


shareholder. 

In  the  balance  hangs  creation  of  North 
America’s  third-largest  company  making 
newsprint  —  although  Montreal-based 
ICruger  would  retain  the  market’s  third- 
largest  production  (E^P,  April  2,  p.  24). 

British  Columbia’s  Court  of  Appeal 
rejected  New  York-based  Cerberus’ 
application  to  appeal  the  May  8  interim 
order  of  the  province’s  Supreme  Court, 
which  authorized  a  Pacifica  share¬ 
holders’  meeting  to  vote  on  Pacifica’s 
proposed  sale  to  NSC.  The  court  also 
awarded  Pacifica  costs  against  Cerberus. 

In  a  separate  suit  by  the  Cerberus 
subsidiary,  Ontario  Superior  Court  found 
that  the  complaint  should  properly  be 
heard  in  British  Columbia.  The  subsidiary  Sale  would  put  four  area  mills  under  one  supplier. 


Vancouver 
Island  ^ 

m]md% 


% 


CROETON 


^Vancouver 


VicSria 


has  since  filed  suit  again  in  Vancouver 
seeking  to  halt  the  proposed  $960  million 
(Canadian)  deal,  an  award  of  C$40  million 
in  damages,  and  removal  of  Chairman 
Johnstone  as  a  Pacifica  director. 

The  Cerberus  subsidiary  has  alleged 
that  disclosure  in  a  proxy  information 
mailing  to  shareholders  in  advance  of  the 
meeting  and  efforts  to  achieve  the  highest 
return  for  shareholders  through  the  com¬ 
pany’s  sale  both  were  inadequate. 

“I  think  it’s  essentially  the  same  issues” 
as  in  the  suit  in  Ontario,  said  Pacifica 
Chief  Financial  Officer  David  Gandossi. 


“It’s  a  repeat  in  substance  of  the  allega¬ 
tions,”  he  said,  adding  that  the  company 
will  defend  itself  against  what  it  believes 
are  claims  without  merit. 

Further,  the  papermaker’s  finance  vice 
president  and  secretary  sees  similarities 
to  the  first  suit  in  Vancouver.  Reading 
fi’om  a  statement  he  was  about  to  release, 
Gandossi  said  that  “many  of  the  issues 
raised  were  [already]  considered”  by  the 
courts.  According  to  that  statement, 
Cerberus  also  is  “taking  steps  to  further 
its  appeal  of  the ...  decision  of  the  British 
Columbia  Supreme  Court ...  even  though 


leave  to  appeal  that  decision  was  ...  denied.” 

Cerberus  had  said  it  seeks  not  to  prevent 
Pacifica’s  sale  but  to  ensure  fairness  to  and 
value  for  shareholders.  It  has  alleged  an 
offer  of  improper  financial  inducement  to 
approve  the  deal  and  cited  directors’  possi¬ 
bly  conflicting  interests  {E&P,  May  7,  P-  8). 
Cerberus  Managing  Director  Joyce  John- 
son-Miller  did  not  return  phone  messages 
seeking  comment  on  the  latest  lawsuit. 

With  a  third  suit  pending,  shareholders 
are  slated  to  vote  on  the  deal  with  NSC  at 
a  June  11  meeting,  for  which  Pacifica 
mailed  its  contested  information  circular. 

For  the  year’s  first  three  months,  NSC 
posted  net  earnings  of  $32.4  million 
(Canadian),  or  C$42.4  million  excluding 
unusual  items,  compared  with  $23.2 
million  for  the  same  quarter  a  year  earlier. 
Results  include  a  C$19  million  after-tax 
expense  for  the  write-down  of  the  asset 
value  of  the  company’s  Mackenzie  pulp 
facility,  partially  offset  by  $9  million  in 
tax-loss  benefits.  Sales  for  the  quarter 
were  $364.2  million,  up  from  $331.0 
million  a  year  earlier. 

Operating  earnings  of  $37-3  million  for 
newsprint  and  specialty  papers  were  up 
$5.7  million  from  the  previous  quarter  — 
representing,  according  to  CEO  Russell 
Homer,  the  segment’s  highest  operating  re¬ 
sults  in  five  years.  He  said  NSC  ended  2000 
with  “historically  low”  paper  inventories, 
and  began  2001  with  “minimum  working 
inventory  levels.”  Shipments  were  down  by 
22,000  tons  from  the  previous  quarter  but 
were  only  7,000  tons  below  production.  11 

hi  brief 

Kruger  increases  newsprint 

CAPACITY  AT  TROIS-RIVIERES 

Kruger  Inc.  has  completed  $45  million 
(Canadian)  in  improvements  to  its 
newsprint  and  coated-paper  mill  in  Trois- 
Rivieres,  Quebec.  Begun  last  fall,  the  work 
decreased  production  by  12,000  metric 
tons  but  yielded  a  capacity  increase  of 
28,000  tons  —  19,000  tons  in  newsprint. 

Montreal-based  Kruger  said  that  since 
acquiring  the  mill  27  years  ago,  it  has  in¬ 
vested  more  than  C$1.2  billion  to  improve 
operations  and  quality,  including  $2  mil¬ 
lion  annually  on  training.  Just  over  half  the 
mill’s  1,800-ton  average  daily  output  is 
newsprint.  Also  in  Trois-Rivieres,  a  Kmger 
subsidiary  several  weeks  ago  acquired 
Abitibi-Consolidated’s  Wayagamack  mill, 
which  will  be  converted  to  non-newsprint 
grades  that  do  not  compete  with  Abitibi. 
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Bronstein:  Leave  Stone  unturned 

San  Francisco  Chronicle.  Editor  Phil 
Bronstein,  still  smarting  over  references  to  him 
by  rival  Ted  Fang’s 
papers  as  “Mr.  Sharon 
Stone,”  told  The  Wash- 
ington  Post’s  Howard 
Kurtz  last  week:  “All 
journalists  should  be 
written  about  at  some 
point  so  they  know 
what  it's  like.  I  think  it 

Bronstein:  Fang 

dogs  him  will  make  them  more 

cautious.”  Speaking  of 
the  Fang  attacks,  he  added,  “They  went  after 
me,  they  went  after  my  wife,  they  went  after 
my  kid,  they  went  after  my  dog.” 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


7  don’t  like  the  national  press.  I  ean  say  that  note, 
f/n  glad  they  re  not  here.” 

-  GEORGE  BUSH,  THE  ELDER,  IN  LAS  VEGAS,  MAY  22 


Small  is  beautiful? 

Newspapers  around  the  country  are  cutting 
pages,  page  sizes,  sections,  and  news  holes. 

To  help  them  put  a  positive  spin  on  the  down¬ 
sizing,  ad  salespeople  at  The  Charlotte  (N.C.) 
Observer  have  been  given  a  tip  sheet  that 
advises  them  against  using  words  such  as 
“smaller”  or  “narrower.”  Instead,  they  are  to 
use  upbeat  expressions,  such  as  “new  size,” 
“new  and  improved,”  “fresh,  new  approach,” 
“new,  user-friendly  format,”  or  “updated  look 
and  feel.”  The  truly  desperate  can  resort  to 
calling  their  paper  “environmentally  conscious’ 
—  apparently  a  reference  to  the  number  of 
trees  saved  thanks  to  the  cutbacks.  Dennis 
West,  display  advertising  director,  told  E&P 
that  the  paper  simply  wanted  “to  help  adver¬ 
tisers  understand  that  size  doesn’t  matter.” 


A  shot  and  a  chaser 

California  steaming:  To  conserve  energy 
during  the  electricity  crunch,  the  San  Jose 
Mercury  News  raised  its  thermostat  for  the  long, 
hot  summer  to  78  degrees  starting 
last  week,  but  it  also  announced  ■ 

that  every  day  will  be  |||j 

“casual  Friday.” ...  ^ 

Speaking  to  Colum-  ^  9 

bia  University  jour- 

nalism  students,  \ 

New  York  Times 
Publisher  Arthur  0. 

Sulzberger  Jr.  showed 
them  a  copy  of  his 

paper  from  1911  to  demonstrate  how  far  it 
has  come  in  the  90  years  since,  pointing  to  the 
headline,“Martians  Build  Two  Immense  Canals 
in  Two  Years.”  —  Greg  Mitchell 


Photo  of  the  week 


VLADIMIR  CHALOUPKA,  LAS  CRUCES  (N.M.)  SUN-NEWS 

They  shot  the  sheriffs,  and  they  also  shot  the 
deputies.  A  police  officer  pays  tribute  to  fallen  comrades  at 
a  memorial  service  in  Las  Cruces  attended  by  the  families  of 
some  of  the  24  local  law-enforcement  officers  who  died  in  the  line 
of  duty.  Those  honored  went  back  as  far  as  Robert  Olinger,  a  sher¬ 
iff’s  deputy  shot  to  death  by  Billy  the  Kid  in  1881.  —  Greg  Mitchell 
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Introducing  a  College  on  the  move 


The  Philip  Merrill 

at  the  University  of  Maryland 


With  a  top-flight  faculty,  exceptional  students,  an  all-journalism  curriculum 
and  location  in  the  news  capital  of  the  world,  the  University  of  Maryland's 
journalism  program  is  widely  recognized  as  one  of  the  nation's  best.  Now  it  is 
poised  to  achieve  its  final  goal — unsurpassed  excellence.  We  invite  you  to  come 
along  for  the  ride. 


Annapolis  publisher  Philip  Merrill  has  made  a  magnificent  con¬ 
tribution  that  will  help  revolutionize  "Journalism  at  Maryland." 
A  $10  million  gift  from  Merrill,  owner  and  publisher  of 
Washingtonian  magazine  and  The  Capital  newspaper  in 
Annapolis,  will  provide  new  resources  and  exciting  enhance¬ 
ments  for  the  newly  rechristened  Philip  Merrill  College  of 
Journalism: 

❖  Over  the  next  decade,  nearly  $4  million  will  fund  fellowships, 
assistantships  and  scholarships,  primarily  at  the  graduate  level. 

❖  Three  new  chairs  in  journalism  will  be  created — the  first  to 
be  occupied  by  two-time  Pulitzer  Prize  winner  Jon  Franklin. 

v'  At  least  $1  million  will  go  to  keep  the  College's  high-tech 
equipment  and  facilities  state  of  the  art. 

The  Merrill  gift  will  lift  the  College  at  every  level.  But  it  will  pro¬ 
vide  special  opportunities  at  the  master's  level  for  high-achiev¬ 
ing  students  who  aspire  to  be  journalists  and  for  returning  jour¬ 
nalists  who  want  a  master's  degree — and  want  it  in  one  year. 


From  left,  University  of  Maryland  President  Phil  Merrill's  commitment  and  generous  support  will  help  take 
C.D.  Mote,  Jr.,  Ellie  Merrill  and  Phil  Merrill  at  the  College  to  a  new  level  of  excellence — nothing  less  than  the 

February  campus  ceremony  to  name  the  best  journalism  school  in  the  world. 

Philip  Merrill  College  of  Journalism 


If  you'd  like  to  be  a  part  of  the  excitement,  call  Dean  Thomas 
Kunkel  at  (301)  405-2383  or  Associate  Dean  Chris  Callahan  at 
(301 )  405-2432,  or  visit  our  web  site  at  www.journalism.umd.edu. 


1 


*  .f 


Pulitzer  Winners  Broder,  Franklin  Join  Faculty 

The  Philip  Merrill  College  of  Journalism  is  pleased  to  announce  the  addi¬ 
tion  to  its  faculty  of  Pulitzer  Prize  winners  David  S.  Broder  and  Jon 
Franklin.  Broder,  the  respected  political  reporter  and  columnist  for  the 
Washington  Post,  will  teach  seminars  in  political  reporting  and  the  impact 
of  the  media  on  public  policy.  Franklin,  a  1970  College  alumnus  and  win¬ 
ner  of  two  Pulitzers,  will  occupy  the  Philip  Merrill  Chair  in  Journalism  and 
focus  on  his  specialization,  the  communication  of  groundbreaking  science 
and  medicine. 


I 


CdirierNews 

Randall  Road  SI 


Shoptalk 


Cops  crack  down 
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not  anusinK  to  P®** 


Issues  draw 
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Depending  on  the  alignment  of  the  stars,  the  phase  of  the  moon, 
a  newspaper  can  change,  from  better  to  worse  -  and  vice  versa 


HOG  heaven 


Lose  a  job,  find  a  life,  renew  a  newspaper. 

I  was  discarded  shortly  after  noon  Jan,  12  of  last  year. 
“Discarded”  is  the  term  my  son  used  after  I  explained 
to  him  that  money-losing  companies  often  reduce 
expenses,  such  as  equipment,  supplies,  and  people. 

I  didn’t  tell  him  that  I  was  selected  because  I  never  thought  the 
harmonic  convergence  of  four  northern  Illinois  Copley  Press  Inc. 

final  column  and  went  home.  The  house 
was  dark.  I  sat  on  the  couch  and  listened 
to  the  clock  tick  and  my  heart  beat  until  a 

|p-|  United  Parcel  Service  driver 
H  knocked  on  the  door  with  a 
K  special-delivery  package  from 
»  Copley  Press  in  San  Diego.  It 
L  was  a  commemorative  edition 
f  of  the  Jan.  1,  2000,  issue  of 
§  The  San  Diego  Union-Tribune, 

|L  with  a  personal  letter  from  the 
H  president  of  the  company 
^  thanking  me  for  28  years  of 
Tjll  service  and  hoping  there  were 
*  many  more  successfiil  years  to 
I  come.  Timing  is  everything, 
i  Sitting  in  the  silent  night,  alone  at 
j  that  moment  with  no  job  for  the  first  time 
!  in  my  adult  life,  a  cold  epiphany  washed 
over  me  like  a  snow-melt  mountain 
stream:  “Hey!  I  don’t  have  to  get  up 
I  tomorrow!” 

I  And  thus  ended  my  difficult  transition 
!  from  the  work  force  to  what  fictional 
I  character  Travis  McGee  described  as  a 
1  chunk  of  retirement.  As  I  always  said, 
j  no  one  dies  wishing  they’d  spent  more 
I  time  at  work. 


O’Hare  decision 


Durbin  wants  July 


The  Courier  News:  Epitome  of  a  local  newspaper 

My  dominant  impression  over  the  next 
year  was  wondering  how  I  ever  had  time 
to  work.  I  looked  at  the  clock  less  and  had 
fewer  stomachaches.  I  lingered  over  my 
food  and  can’t  ever  remember  feeling 
tired.  On  rainy  or  snowy  mornings,  I 
pulled  the  blankets  up  tighter  and  rolled 
over.  I  felt  the  proud  poverty  as  I  read 
“The  Grapes  of  Wrath”  and  rediscovered 
the  majesty  of  the  English  language  in 
“The  Great  Gatsby.”  I  also  learned  never 
to  answer  the  telephone  during  the  day 
unless  I  wanted  aluminum  siding,  a  credit 
card,  or  a  face-lifl. 

At  first,  my  fnends  would  ask,  grim¬ 
faced,  how  I  was  holding  up,  as  though  I 
were  fondling  the  trigger  on  my  Ithaca 
shotgun  at  that  very  moment.  “It’s  hard 
doing  nothing,”  I’d  say.  “You  never  know 
when  you’re  done.” 

When  I  read  that  my  old  paper.  The 
Courier  News,  had  been  sold  last 
November  and  then  got  the  call  to 
come  back,  I  asked  only  one  question: 
“Can  we  be  a  real  newspaper  again?” 

We  can  —  and  we  will  be.  11 


They  say  that  lire  comes  H 
down  to  just  a  few  minutes: 
when  your  children  are  born,  3 

when  a  parent  dies,  when  the 
doctor  tells  you  whether  the  T  «« 
tumor  was  benign,  and  when  yji^iYIR 
you  are  fired  —  even,  as  in  my 
case,  when  you  welcomed  it  as  death’s 
sweet  embrace.  But  even  though  you 
know,  when  you  hear  those  words,  “Your 
job  has  been  eliminated,”  you  never  forget 
that  moment.  The  only  way  to  understand 
is  to  have  been  fired  once. 

But  people  with  salaries  are  never  fired. 
They  are  the  victims  of  a  “numbers  game,” 
an  “economic  downsizing,”  a  “reorganiza¬ 
tion,”  or  “going  in  a  different  direction.” 
Feels  the  same,  though.  Empty. 

So  I  drove  back  to  Elgin  from  the  cen¬ 
tral  editorial  office  in  Aurora,  wrote  my 


Bailey  is  the  once  and  present  rrumaging 
editor  o/’The  Courier  News  in  Elgin,  where 
a  version  of  this  column  was  published. 
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2nd  thoughts 
following 
N.Y.  verdict 

.lAl  in  the  hand  of  a  whilo 

man  looks  like  a  wallet,  hut  a  u'l**'-" 
/hf  hand  of  a  hlarl  - 
Kun.'* 


Congratulations,  Leonard,  On 
Being  This  Year's  Winner  Of  The 
American  Society  Of  Newspaper 
Editors  Award  For  Commentary. 

Readers  of  Leonard  Pitts  Jr.  have  come 
to  expect  one  thing  from  his  column  - 
the  unexpected,  such  as 
"Booster  Seats," 
his  commentary 
that  dealt  with 
treating  child 
offenders  as  adult 
offenders. 

Leonard  Pitts 
of  The  Miami  Herald 
won  the  ASNE  award 
for  his  unpredictable, 
principled  columns 

Let's 
For  The 


about  everything 
from  the  Confederate  ^ 

flag  to  individuality 
to  reparations.  00^' 

"His  passion  is  there,  but  * 
the  reader  does  not  hove  to  ■ 
confront  it,"  the  judges  said. 

"He  writes  across  a  broad 
range  of  subjects  and  brings 
an  originality  of  thought  to 
all  that  he  does." 

All  of  us  at  Knight  Ridder 
who  have  witnessed  the  power 
with  which  Leonard's  writing 
connects  with  readers  v/holeheartedly  concur. 

Leonard  Pitts'  column  is  a  part  of  the 
personality  -  and  conscience  -  of  The  Miami 
Herald  and  the  community  it  serves.  And 
both  are  the  better  for  it. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


>KnichtRidder> 


We're  local, 
coast  to  coast, 
in  newspapers... 


)  The  Philadelphia  Inquirer 

>  Detroit  Free  Press 

)  The  Miami  Herald  &  el  Nuevo  Herald 
»  Son  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 

>  Fort  Worth  Stor-Telegram 

>  Saint  Paul  Piorteer  Press 

» Contra  Costa  Newspopers 

>  Philodeiphia  Daily  News 


>  Akron  Beacon  Journal 

>  The  (Columbia,  S.C.)  Stote 

)  Lexington  (Ky.)  Herald-Leoder 

>  The  Wichito  (Kan.)  Eogle 

>  The  Mocon  (Go.)  Telegroph 
» Tallahassee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 
»  Duluth  (Minn.)  News  Tribune 

>  Belleville  (III.)  NewsOemocrat 

>  Columbus  (Go.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herold 


>  The  (Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrtle  Beoch,  S.C.)  Sun  News 

>  Bra<^nton  (Fla.)  Herald 

>  Grar^J  Forks  (N.D.)  Herald 

>  The  (Son  Luis  Obispo,  Calif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herald 

>  (State  College,  Pa.)  Centre  Doily  Times 

>  Aberdeen  (S.D.)  Americon  News 

>  Warner  Robins  (Go.)  Doily  Sun 

>  The  Olathe  Doily  News 


...and  on  the 
Real  Cities  Network. 
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